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1. TINIAHUPYEMBIE PE3YJIBTATBI OBYYEHMUS 11O
JAUCHUIIVIMHE (MO4YJIIO), COOTHECEHHBIE C
IINIAHUPYEMbIMH PE3YJBbTATAMMA OOI1

1.1. Ilean u 3aaa4u JMCHUILIHHBI

eaun TUCHUIIMHBI:

® U3y4YeHUE TMPUHIMUIIOB U TEXHOJOTMH pa3pabOTKH, CO3MaHUS U
noctpoenus opennon; OK-4, OIIK-2, OI1K-3, T1K-1, T1K-2, ITK-3

® U3ydeHHE OCHOB ympaBieHusi OpeHnamu B kommanusix; OK-4, OIIK-2,
OIIK-3, TIK-1, TIK-2, ITK-3

® u3y4YeHUEe 0COOCHHOCTEN ympaiieHus coznanueM openna; OK-4, OIIK-2,
OIIK-3, TIK-1, TIK-2, [TK-3

e (opmupoBaHMEe y CTYACHTOB MpEJCTaBIeHUA OO0 OIICHKE KamuTaia
openna. OK-4, OIIK-2, OIIK-3, I1K-1, I1K-2, T1K-3

3agaum JUCUUIIMHBI:

® J1aTh TEOPETUUYECKUE 3HAHUS O KOMILIEKCe OpeHa-MmeHemxkmenTa; OK-4

® PacCMOTPETh OCHOBAHUS MOHATHUSL OPEHJIa, OCMBICIUTD OTINYKE OpeH/Ia OT
tToBapHoro 3Haka; OIIK-2

® PaccMOTPETh MUPOBYIO CUCTEMY OXpaHbl U 3auuThl Openios; OIIK-3

® BBIICHUTH TEXHOJOTHH co3nanus openna; OITK-2

® HAY4YWTh TMOJIb30BATHCS PA3IMYHBIMU MOJEISIMU UM METOAUKAMU
coBpemenHoro openaunra; [1K-2

® [IPOAHATU3UPOBATH BO3MOXKHBIE CIIOCOOBI yrpaBiieHus: openom; [1K-3

e 00y4dTb OCHOBHbIM yMEHHSIM, HEOOXOIUMBIM B  NPO(ECCHOHATBLHOM
JIESITEIIFHOCTH T10 CO3/IaHUIO U pa3BuTHiO OpeHoB; [TK-1

® ]1aTh KOHIIENTYaJlbHbIE M METOAOJIOTUYECKUE 3HAHUS O CO3JaHUU
cuibHBIX OpennoB; [1K-1

® PaccMOTPETh CTpaTernyeckre KoMmmyHukaiuu openos; [1K-2

® O3HAaKOMHTH C HOBBIMH TEXHOJOTHUSAMH OpEHIWHTAa M TPAKTHYECKOMN
JeATeNIbHOCThIO OpeHa-meHexepa. OK-4

1.2. MecTo TUCHUNIMHBI B CTPYKTYpe 00pa3oBaTeibHOH MPOrpaMmbl

JMucuuminna «bpeHa-MeHeKMEeHT» BXOIUT B BapuatuBHyto yacts biioka 1
o0s3aTeNbHBIX  aucHuIuIinH  PaGodero VYueOnoro Ilmama mo mporpamme
OakanaBpuata, HanpapjieHue noaAroToBku 38.03.02 «MeHeIKMEHT», C UHACKCOM
b1.B.18. U3zyuyenue  aucuuriuubl  «bpeHA-MeHEKMEHT»  cleayeT  3a
JTUCUUATUTMHON «MapKeTUHD.



2. OBBEM IUCHHUIIJIMHBI (MOAYJIS) B 3AUETHBIX
EANHUILAX C YKASAHUEM KOJIMYECTBA
AKAJEMUYECKHUX (ACTPOHOMHMNYECKHX) YACOB

MO BUJAM YUEBHbBIX 3AHATUI

O0BeEM OUCLUIUINHEI

HasBanue quciumninHbl
bpenn-meHepKMeHT

BUJI YYEBHOU PABOTHI Ounas hopa Eop—
oOyueHus dopma
00y4eHHs
OO0OBbeM 3a4eTHBIX €qUHUII 3 3
OO6mas Tpy10eMKOCTh B yacax 108 108
TpyaoeMkocTh Mo BUJIaM y4eOHOM paOOThI
AyIUTOpHBIC 3aHATHSL: 54 18
Jlexun 26 4
[IpakTryeckue 3aHsATUS 28 14
OO6m1ast TPyJI0EMKOCTh CAMOCTOSITENIbHON
54 90
paboThI
O060CHOBaHNHE BPEMEHH HAa BHEAYJUTOPHYIO paboTy
CamocrosiTenbHas paboTa B hopMe MpopadOTKu
Y TIOBTOPEHUS JIEKIIMOHHOTO MaTepHaia, 97 45
MaTepuaia yaeOHUKOB M Y4EOHBIX TTOCOOHI, 7 45
MOJTOTOBKA K MPAKTUYECKUM 3aHSATUSM U
3a4eTy
dopma KOHTPOJIA 3a4eT 3a4eT




3. COJAEP)KAHUE JUCLHUTIIUHBI (MOYJIST),
CTPYKTYPUPOBAHHOE IO TEMAM (PA3/EJIAM) C
YKA3AHUEM YACOB M BUJ1OB YUEBHBIX 3AHSTUI

3.1. YueOHO-TeMATHUYECKHUIl IJIAH Kypca U pacipe/ejieHue 4acoB 10
TeMaM 3aHATHI

Ounas popma o0yueHust

Ne Bcero | AynuropHuble 3ausitus (4ac.) | CamocTosT.

n/n Haumenosanue TembI 4yacoB Jlexkuuu IpakTuyeck. padora
Tema 1. CymiHocTs u

1. | conepxanue OpeHIUHTA. 16 4 4 8
OIIK-2, OIIK-3
Tewma 2. Pa3zpaboTka u

2. | coznanme o6penna [1K-1, 17 4* 4 9
[1K-2
Tema 3.

3. | [TozunmonupoBaHue 18 4 4 10

openna OK-4, OIK-3

Tema 4. YrpaBneHue
4. | moprdenem 6penna. OIIK- | 20 5 6* 9
2, I1IK-2

Tema 5. Crparernueckue
5. | KOMMyHHUKaIMU OpeH 1a 17 4* 4 9
OIIK-2, T[1K-2

Tema 6. Orenka
6. | crommoctu O6penna [1K-1, 20 5* 6 9
IK-3

Hroro 108 26 28 54

*OOmuii ynenbHbI BeC HWHTEPAKTUBHOM (QOpPMBI MPOBEACHUS 3aHATUNH 1O JAUCLUILIIMHE
coctasisier 35% (19 akajeMHUeCKHX YacoB) OT ayIUTOPHOTO (OHAA.



3aouHas popma 00y4eHHs

Ne Bcero | Ayautopuble 3ausitus (4ac.) | CamMocTosT.

n/n Haumenosanue TembI 4yacoB Jleknun IIpakTnyeck. pabora
Tema 1. CymiHocTb H

1. | comepxanue OpeHIUHTA. 16 1* 2 13
OIIK-2, OIIK-3
Tema 2. Pa3zpabotka u

2. | coznanue Openna I1K-1, 18 1 2 15
[1K-2
Tema 3.

3. | [lo3unmnonupoBanue 20 - 3* 17
openna OK-4, OIK-3
Tema 4. Ynpaienue

4. | noptdenem Openna. 18 1* 2 15
OIIK-2, T1K-2
Tema 5.

5 Crpareruyeckue 18 i 3 15
KOMMYHHUKAIIMU OpeH 1a
OIIK-2, T1IK-2
Tema 6. Onenka

6. | crommoctu Openna [1K- 18 1 2 15
1, IIK-3

Hroro 108 4 14 90

*OOmuii ynenbHbI BeC HWHTEPAKTUBHOM (OpPMBI MPOBEACHUS 3aHATUNH 1O AMCLMUILIIMHE
cocraBisiet 44 % (8 akageMHUeCKUX YaCOB) OT ayJUTOPHOTO GOH/A.




3.2. VY4eOHasi nporpaMMa JUCHUILINHBI (MOIYJIs1)

Tema 1. CymiHocTb ¥ cofep:xxanue opena-menemxkmenta. OIIK-2, OINK-3

CymHOCTh M cOAEpKaHUE TOHSATHH: TOBApHBIA 3HAK, TOProBas Mapka,
OpeH.

MupoBasi cucremMa OXxpaHbl M 3amUThl  OpeHAoB. EBpormeiickoe
3aKOHOAATENBCTBO B 00JIACTH TOPTOBBIX MapokK. [IpaBonpuMeHUTEIbHAS TPAKTUKA
CIHIA. MexnayHapoHasi peructpaius TOproBbIX Mapok. Peructpainusi ToBapHBIX
3HaKkoB B Poccun.

Mecto  OpeHA-MEHEIKMEHTa B MApPKETUHIOBOM  JIEATEITHLHOCTH.
Crpaternueckoe  3HaueHWe  OpeHa-MeHemkMmeHTa.  KoHmenmuu — OpeHn-
MEHE/UKMEHTa (TPAAUIIMOHHBINA, YIpaBlIE€HUWE AaKTUBaAaMH TOPIOBOM MapKw,
AMIIUPUYECKUHN, OpEHA-OUIITUHT. ..) MOien MapOUHbIX CTpaTETHil.

Tema 2. Pazpa6orka u co3ganue 6penaa [1K-1, I1K-2

Tuner OpengoB. Cyte Openma. OOemanue Openaa. WMHAMBUIYaTbHOCTH
Openna. OmpeneneHue rpaHuil OpeHna W pacumpenus Opennma. CraHgapTbl U
CUCTEMBI UJICHTUYHOCTH.

Apxurtektypa OpeHna. YpoBHU OpeHI-MeHeMKMeHTa. bpeHauHr ToBapa,
OpeHIUHT aCCOPTUMEHTHOM TPYNIIbI, OPEHANHT TOBAPHOTO CEMENCTBA, 30HTUYHBIH
openaunr. Komnanus kak OpeH/.

OT OCBEIOMJICHHOCTHM TMOKymHaTeJded K JIOSUIBHOCTH MOTpeOuTesei.
dopMupoBaHUE OCBEIOMJIEHHOCTU O OpeHje. J[oCTymHOCTh U IIEHHOCTh OpEH]I-
MEHEKMEHTA. DMOIIMOHANIbHAS CBsI3b ¢ OpeHsoM. 3HaHue OpeHa U JOSIIbHOCTb.
Co3znanue 0o01Iero onpiTa KOHTAaKTOB ¢ OPEHIOM.

Tema 3. [lo3unuonnposanue openaa OK-4, OIK-3

[To3unmonupoBaHe Ha OCHOBE KOHKYPEHIIMHM, MPUHAJIEKHOCTh K
KaTeropuu, TOYKU paznuuus. [1o3uImoHupoBaHNE HA OCHOBE II€JIM — CYIIHOCTb
Openna, kareropun. OObEeIMHEHUE TO3UIIMOHUPOBAHUS HAa OCHOBE MU H
KOHKYPEHITUU: ypaBHEHHUE IIEHHOCTH. Br130BbI 3¢ PeKTUBHOTO
MO3UIIMOHUPOBAHUS.

Tema 4. Ynpasienue noprdenem openaa. OIIK-2, I1K-2

Ilenun, 3amaun U OCHOBHBIE TPUHIUIIBI yTpaBiieHUs moprdeneM OpeHIOB.
CrpaTernueckoe 3HAUC€HHE OpPEHI-MEHEIXKMEHTa B KOPIOpPATUBHOM TopTdere.
Cucrembl cyOOpeHI0B.

Tema 5. CTparernvyeckne kommynnkamnu openaa OITK-2, [1K-2

Pazpabotka cTpaTern HMHBECTULIMM B KOMMYHHUKaluu OpeHpa. Pexnama
openna. IlpoaBuxenue OpeHpa HMHCTpyMeHTamMu M MeTojgamu PR. Tlpomoymn
Oopenna.  CtumynmupoBaHue  cObITAa,  HAMNpaBICHHOE HAa  MOTpeOUTEs.
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KoMMyHUKAIIMOHHBIE ~ HMHCTPYMEHTHI ~ BO3ACHCTBUS ~ HAa  TOTPEOUTEIEH.
WHTerpupoBaHHbI MapKEeTUHT OpeH .

Tema 6. Ouenka croumoctu Openaa I[1K-1, I[TK-3

Cucrema u3mepeHus kanurtaia Openna. [lapameTpsl cucteMbl H3MepeHUS
MapOYHOTO KamuTalla — MpoOsieMbl, orneHka 3¢dektuBHOCTH. Moaenu Kamurana
Openma. OcHOBHBIE (PMHAHCOBBIE METO/BI OLICHKH OpeHa0B 3a pybexkom. OreHka
Openna B PO.



3.3. AKTHBHbIE M HHTE€PAKTHBHbIE ()OPMBbI MPOBeAeHUS 3aHATHIA

HUcxons w3  TpeOOBaHMI K  YCIOBUSM  pEalM3alid  OCHOBHBIX
oOpa3oBaTenbHBIX MporpamMM OakajaBpuaTa (eaepalibHOTO TOCYIapCTBEHHOTO
00pa30BaTENHLHOTO cTaHJapTa BBICLIETO oOpa3oBaHHUs peanu3anus
KOMIIETEHTHOCTHOI'O noaxozaa JOJIKHA peaycMaTpuBaTh HIMPOKOE
UCIIOJIb30BAaHUE B Y4YE€OHOM IIpollecC€ AaKTUBHBIX W HMHTEPAKTUBHBIX (HoOpM
MIPOBEICHUS 3aHATHIA.

AxTHBHAasg ¢dopma U3y4YeHUs AUCHUIUIMHBI  «bBpeHa-MeHemIKMEHT
NPEANosaraeT Takoe B3aUMOJEHUCTBHE OOYYAIOLIMXCS W NpernojaBareyied, Mpu
KOTOPOW OHW COTPYAHHUYAIOT APYT C APYIOM B XOJ€ 3aHATUS HE KaK ITAaCCHUBHBIE
ClyllaTelid, a aKTUBHbIE YydyacTHUKM. K akTuBHBIM (opmMam HU3ydEHHs
JUACHUILIAHBI « MapKEeTUHI» OTHOCST:

IIpesenTamum — Haumboysiee TPOCTOM ©  JOCTYIHBIA METOH  JJIs
WCIIOJIB30BAaHUSI Ha JIGKUMAX M CEMHMHApax. JTO JEMOHCTPUPOBAHUE CIIANUJIOB,
IIOATOTOBJICHHBIX CAMUMM YYaLIUMHUCS T10 TEME.

Keiic-TeXHOJIOTMH — WCIOJB3YIOTCA B NEJArOrMKE C IPOLUIOrO BEKA.
CrpouTcs Ha aHAIW3€ CMOJCIMPOBAHHBIX WJIM PEAJbHBIX CUTyalUld M ITOMCKE
pemenus. [Ipudem pasznuyaror nBa moAaXxona K CO3JAaHUIO KEMCOB. AMEpHUKaHCKas
IIKOJIa IMpeaaraeT IOMCK OJHOIO-€AMHCTBEHHOIO IIPABWIIBHOIO PELICHUs
MOCTaBJICHHOW 3adaud. EBpomeiickas 1mikojia, HaoOOpPOT, MPUBETCTBYET
MHOTOTPaHHOCTh PEUIEHUI U UX 000OCHOBAHHUE.

IIpobseMHas Jiekuusi — B OTJIMYME OT TPAAUIMOHHOM, Nepeaaya 3HaHUN
BO BpeMs MpOOJIEMHOM JIEKIIMM MPOUCXOAUT HE B maccuBHOM ¢opme. To ecTh
MIPENOAABATENb HE MPENOJIHOCUT TOTOBBIE YTBEPKACHUS, a JUIIb CTABUT BOIIPOCHI
u oOo3Hauaer mnpoOnemy. IlpaBuina BBIBOOAT caMM ydalivecs. ODTOT METO[
JIOCTATOYHO CJIOXEH W TpeOyeT Haluuusg Yy CTYIJEHTOB OINPENEIEHHOTO OIbITa
JIOTUYECKUX PACCYKICHUM.

JAuaakTuyecKkue UIrpbl — B OTJIMYUE OT JEJOBBIX WIP, AUJAKTUYECKHUE
UTPBl PETIAMEHTHUPYIOTCA JKECTKO M HE MPEAINoaraloT BbIPAOOTKY JIOTMUECKOMH
LEMOYKU JJisi peleHus mnpoobsiembl. WrpoBble MeToAbl MOXKHO OTHECTH M K
MHTEPaKTUBHBIM MeToJaM oO0yueHusa. Bce 3aBucutr ot BbiOOpa wurpel. Tak,
MOMYJISIPHBIC UTPBI-MTyTEIECTBUS, CEKTaKIU, BUKTOpUuHb, KBH — 3T0 mipuemsl
U3 apCEHAJIa MHTEPAKTUBHBIX METOJOB, TaK KaK MPEAINOJararT B3aWUMOJCHCTBUE
y4aluxcs Apyr € IPyTrOM.

backer-meroq — OCHOBaH Ha MMMTAuMu cuTyauuu. Hampumep, ydeHMK
JIOJDKEH BBICTYIIMTH B POJIM THAA M IIPOBECTH 3KCKYPCHUIO 0 HCTOPUYECKOMY



my3eto. [Ipu 3Tom ero 3amaua — coOpaTh W JOHECTH MH(POPMAIIUIO O KaXIOM
HKCIOHATE.

NHuTtepakTuBHOE oOy4deHue JVCLHUTUIAHBI «bpeHI-MEHEIKMEHT
MPEANOJaracT B3aWMOJICHCTBUE BCEX YYACTHUKOB OCBOCHHUS JUCLUILIVHBI,
KOTOpPbIE B3aWMOACHCTBYIOT IPYr C JPyroM, OOMEHHBAIOTCS WH(OpMaIueH,
COBMECTHO PEHIAIOT MPOOIEMBI, MOJICIUPYIOT CUTYaAIIUH.

K unTepakTuBHBIM (hopMaM 00ydeHUS OTHOCHT:

NHTepakTUBHBIN YPOK ¢ NMPHUMEHEHHEM ayJAHO- U BHAEOMATEPHAJIOB,
HUKT. Hanpumep, TecThl B peXHME OHJaiH, paboTa ¢ DJIEKTPOHHBIMHU
y4eOHUKaMU, 00y4YaloIUMH MPOrpaMMaMH, Y4€OHBIMU CaliTaMu.

Kpyrasii croa (1uckyccus, 1ed6aTbl) — rpynnoBOi BUI METOAA, KOTOPbIE
MpenoiaraeT KOJIEKTUBHOE OOCYXICHUE YUATUMHUCS MTPOOJIeMbl, MPEI0KEHUH,
WJIel, MHCHUN U COBMECTHBIN MOUCK PEIICHUS.

JlesioBble MTPbI (B TOM YHUCIE POJIEBbIC, UMUTALIMOHHbBIC, JIYHOUHBIE) —
JIOCTAaTOYHO TMOMYJISIPHBIA METOJ, KOTOPBIM MOXET TPUMEHSATHCA JaXKE B
HavyaJIbHOM WIKOJIE. BO BpeMs UIphl ydanuecs UrparoT POJIM YYaCTHUKOB TOW WIIH
WHOM cUTyalluu, IpuMepuBasi Ha ceOst pa3Hble Tpodeccun.

AKBapuMyM — OJHA W3 Pa3HOBUIHOCTEW JEIOBOW WUIPbI, HAIOMUHAOLIAS
peanutu-moy. I[lpu 3TOM 3amaHHYI0 CHUTyalui0 OOBITPHIBAIOT 2-3 ydacTHHUKA.
OcranbHble HAOMIOAIOT CO CTOPOHBI W AHATU3UPYIOT HE TOJIBKO JEHCTBUS
YYaCTHUKOB, HO Y TIPEJI0)KEHHBIC UMW BAPUAHTHI, UJICH.

MeTo NPOEKTOB — CaMOCTOsITEIbHAs pa3paboTKa yJalluMHUCs MPOEKTa Mo
TEME U €ro 3aIuTa.
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4.  YYEBHO-METOJIMYECKOE OBECITEYEHMUE IS
CAMOCTOSTEJLHOM PABOTBI OBYUYAIOIIXCS T1O
JTUCIHUATIIAHE (MOYJIIO)

4.1. KoHTpoJibHBbIE BONPOCHI AJIsl CAMOCTOATEIbHOI padoThI

(cCaMOKOHTPOJIs) CTY/IEHTOB

1. B uem coctout cyniHocTh Mojenu opena-nmuaepcta? OK-4

2. C xakumu mpoOiieMaMH CTAJIKUBAIOTCS KOMIIAHWMU TIPU  CO3JaHUU
opennos? I1K-1

3. Uewm xapakrtepusyroTcs cribHbie Opennl? T1K-1

4. KakoBsl coctapstonue kanutana openaa? OIIK-2
5. Kak kanurtan OpeHja co3gaeT LEHHOCTh JJisi (UPMBI/TIOTPEOUTENS?

6. Kakum 00pazom MOXKHO MOBBICUTH OCBEIOMIIEHHOCTH 0 OpeHne? OK-4
7. Kakx MOXHO MOBBICUTB JIOSITLHOCTH MOTpeduTens k openay? [1K-2

8. Kakumu xapakrepuctukamu omnpeneisercs kauectso openna? I1K-3

9. Kakue sneMeHTBl BKJIIOYAeT B ceOs CTpaTernueckuil aHanus Openpa?

10. B 9em cocTouT OTIMYre HASHTUYHOCTH OT UMuKa Operaa? T1K-1

11. KakoBbl pplyaru ynpasieHUsl HACHTUYHOCThIO Openaa? OK-4

12. Jomxen nu OpeHnx o0agaTh MHOXKECTBEHHBIMUA HIECHTHUYHOCTSIMH?
OIIK-2

13. Kak acconuanuu ¢ opranuzaiei ooecrneunBaroT 1eHHocTh? OIK-2

14. YactHble OpeHIbI: KAaKOBBI BBITOJbI TOPIOBIEB, IMPOU3BOJMTEIICH H
notpeoduteneit? OINK-3

15. Kak co3maercs unauBuayansHocTs Operna? [1K-2

16. B ueM 3akimrouaroTcsi 0COOCHHOCTH MOJIEIIeH CO3/IaHus KanmuTana OpeHaa
C IOMOIIIBI0 UHAUBUAYaIbHOCTH Openna? OK-4

17. Kakum obpazom pocturaercs auddepeHuupoBanie OpeHaa KOMIaHUU
ot 6perioB koukypeHToB? [1K-3

18. Yto takoe mo3urmst Openga? OITK-2

19. IlocTosiHCTBO WM W3MEHEHWE UACHTUYHOCTH OpeHJa BO BpPEMEHH:
kputepuu pemenus. [1K-1

20. Kakue cyiiecTByr0T cocoObl OOHOBJICHHUS HMJICHTUYHOCTH / TO3UIIMH
/peanuzaiuu OpeHaa, He HaHOCsIME yiepOa ero kopeHHbIM ocHoBaM? OK-4

21. B Kakux cCiIy4asX KOMITAaHHHM OCYIIECTBIISIOT TIEPEIIO3HIIMOHUPOBAHUE
cBoux Opennon? I1K-1

22. Ipuaunsl mukBuganmu o6pernos. OITK-2
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23. Kakue uenu mpecienyer (Gupma Npu co3fgaHud noptdens OpeHaoB?
[1K-2

24. KakoBbl KpUTEPHUH PEIICHUS O BBOJEC HOBOTO OpeHJa B CYIIECTBYIOIIHIA
noptdens 6peror? OK-4

25. KakoBbl OCHOBHBIE TMPUHIUIBI yIOpaBieHus mnoprdenem OpeHI0B?
OIIK-3

26. Uto Takoe kanauOanm3m mapok? Kak ¢ Huum 6opotecsa? OK-4

27. Kakue ponu MmoryT urpath cyoopenanr? 11K-2

28. Kakue ¢dakTopsl BIUAIOT Ha BBIOOp cTpaTeruu ycwienus opennga? OK-4

29. KakoBbl pHUCKM TNPOABIKECHHUS OpeHJa B BEPXHUU/HMKHUN IIEHOBOM
cermeHT poeiaka? [1K-1

30. B weM 3axmmrogaetcs cnernupurka nHTerpupoBanHoro openauara? OIIK-3

31. KakoBbl OCHOBHBIC MPHUHIIUIIEI CTPATETHH CO3JaHHUS ACCOPTHMEHTHBIX
opennos? OK-4

32. CoBMeCTHBIN OpEHAMHT: JOBOJBI «3a» U «IpoTuBy. [1K-2

33. Kakoif Bkiajg BHOCHT CIIOHCOPCTBO B IPOIECC MOCTpOoeHUs] OpeHma?
[TK-1

34. OunaitHoBbIe OpEHJbI: COIO3HMKH WM CONEPHUKU O(DIaliHOBBIX
opennor? OK-4

35. Kakum o6pa3om mpucytrctBue (GupMbl B MIHTEpHET MOXXET BIUATH Ha
kanutan Openga? ObecnieyuBaTh JOMOJHUTEIBHYIO IIEHHOCTh JJISI TOTPEOUTENS?
OIIK-2

36. KakoBbl OCHOBHBIC MPHUHIUIBI TOCTPOSHUS OpEeHIOB 0€3 y4acTus
pexnamsel? T1K-2

37. OxapakTepu3yiite 0a30BbI€ AIEMEHTHI TI100aTBHOTO OpEeHA-TUACPCTBA.
OI1K-3

38. B ueM cocTOUT MpeBOCXO0ICTBO IIO0ATBHBIX OPEHIOB HAJl MECTHRIMH? B
4yeMm riobanbHble OpeH bl yeTynatoT MmecTHbiM? [1K-3

39. Kakue cyiecTByrOT METOAbI OIleHKH Kamutayia OpeHaa? OneHute ux
cuibHbBIC U ciabbie cToporsl. OK-4

40. Kakossl ¢ynkimu 6penn-menemxepa? OIIK-2
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4.2. Mertoauueckue peKOMEHAAIUM MO0 CAMOCTOSTEJIbHOMY H3YUYEeHHU IO
Kypca (IMCUMILIIMHBI)
MeToauveckue peKOMEHAALMH MPENnoiaBaTeJbCKOMY COCTABY

MeTtoauyeckue peKOMeHAANHU 10 NPOBeIEHUI0 Y4eOHbIX 3aHATHIA

OCOOEHHOCTh  NPENOJABAHHUS  TEOPETHUYECKOW  YacTH  JUCLUIUIMHBI
3aKJII0YaeTcsl B IIMPOKOM  HCIOJIb30BAaHUU  OOLIEAUIAKTUYECKUX  METOJI0B
OoOy4eHMs, OCHOBHBIM H3 KOTOPBIX JIOJDKEH OBITh BBIOpAH METOJA YCTHOTO
U3JI0KEHHST Y4eOHOro MaTepuaina B BUJE TPAIULIUOHHBIX U MPOOIEMHBIX JICKIUH,
JeKIUi ¢ MpoOJIeMHBIMH BOIIpocaMu. Bce Nekuuu A0mKHBI ObITh HAIPaBIIEHBI HA
byHIaMeHTaIbHYIO TIOJITOTOBKY, 00€CTIEYMBAIONTYIO JATBHEUIITYIO MPAKTUIECKYIO
HAIpaBIEHHOCTh  OOy4YeHHMs]  CTyAeHTOB 1o  HampaeieHuto  38.03.02
«MenemxmenT». [103TOMy B HUX OCHOBHOHM YIIOp CJEAyeT JenaTh Ha COOOIIeHUEe
CTYIACHTaM CIELUMaJbHBbIX 3HAaHUM, 3arMac KOTOPbIX HEOOXOIUM JUIsl pPELICHHS
pa3IMyYHBIX Mpo0JIeM, BO3HUKAIOIIUX KaK B IpoLecce 00ydyeHus, Tak U B OyayIen
IPAKTUYECKOH EATEIbHOCTU B YCIOBUSIX PHIHOYHOW SKOHOMHUKH.

B mporiecce NEKIMOHHBIX 3aHATUN, HApSALy C METOJOM MOHOJOTUYECKOTO
U3TIOKEHUSI MaTepuana, HeoOXOJUMO WCIOJIb30BaTh METON PACCYKIAOIIETO
(mpoGaemMHoro) wusnoxkeHusd. I[lodToMy mpenojaBaTesl0 Ba)XXHO Ha JIEKIUAX
aKTUBHO OOpamaThCs K CTYACHUECKON ayIuWTOpWHU, KaK B MPOLIECCE CO3TaHUS
MPOOJIEMHBIX CUTyalud U (QPOPMYIHUPOBKH TPOOJIEM, TaK U B TMOUCKE MyTEH HX
pazpereHusl.

OcoOeHHOCTBIO  MpenojaBaHUsl  NPAKTHUECKOM  YacTh  SIBISETCS
UCIIOJIb30BaHUE CEMUHAPCKUX U MPAKTUUYECKUX 3aHATHI ¢ MPUMEHEHHUEM METOJIOB
MoKa3a, COBMECTHOTO BBIMIOJHEHUS (3aJaHWil) yHOpaKHEHWH, aKTUBHOTO
TPYNIIOBOTO B3auMOAeHcTBHs. Ha mpakTHUecKux 3aHATUSX IEeJIECO00pa3HO
OpPraHMU30BHIBATH CEMUHAPHI - UCKYCCHH, AETOBBIC UTPHI C Pa300POM KOHKPETHBIX
MIPAKTUYECKUX CUTYALUH.

[IpakTHueckue 3aHATHS HEOOXOAMMO CTPOMTb, UCXOJs U3 MOTpeOHOCTEH
YMEHHMsI pelllaTh, TUIOBbIE M TBOpYECKHE 3adaun Oyaymied mpodecCHOoHaIbHOU
JESATENIbHOCTH C  HCIOJIb30BAaHUEM JJIEKTPOHHO-BBIUMCIUTEIBHOW U JIpyro
TEXHUKH.

CeMuHapCKuEe W TPAKTUYECKHUE 3aHSATHUS SBISIOTCS OJHUMH W3 OCHOBHBIX
BUJIOB YU€OHBIX 3aHATUN U TpeTHA3HAYCHBI JJIs1 YTITyOJICHUs 3HAHUM, TIOTyYEeHHBIX
IpU U3YyYEHUH JIEKIIMOHHOTO MaTepuana, (popMHUpOBaHUS YMEHHMHA M HABBIKOB B
MapKETHHTE.

[lenpto mpoOBeAEHUS CEMUHAPCKUX M MPAKTHUUECKUX 3aHATUU SIBISAETCS
yrayOJlieHne TEOpeTHUeCKUX 3HaHWi, (opMHUpOBaHHE yMEHHH CBOOOIHO
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ONEpUpPOBaTh UMHU, MPUMEHITh TEOPHUIO K PELICHHUI0 MPAaKTHUYECKUX 3a/ad, U B
1[EJIOM Pa3BUBATh TBOPUECKOE MPOPECCUOHAIBHOE MBIIIJIEHUU CTYIEHTOB.

Jns  yrinyOneHuss TEOpEeTHYECKMX 3HAHUM  CJEeIyeT OCYUIECTBISTh
OpPUEHTAIIMIO CTYJIEHTOB HA CaMOCTOATEIIBHOE M3YYEHUE JTOMOJHUTEIBHOM
JUTEpaTypbl, UX ydacThe B HaydyHoul pabote, BeinosHeHue HUP ornenbHbIMU,
Han0oJIee MOATOTOBICHHBIMU CTY/ICHTAMHU.

JIJIst TOCTH)KEHUST BOCTTUTATENBHBIX IIeJIel YIeOHBIX 3aHATHH HEOOXOIMMO B
MOJTHOM Mepe HCIIO0JIh30BaTh BO3MOXKHOCTU COJEPKAHMS y4eOHOW IUCITUTUIHHBI,
JUYHBI TpUMEp TeJarora, WHANBUIAYAIbHBIM TOAXOJ K CTyJIEHTaMm B
o0pa3oBaTeIbLHOM MpOIEcCe.

B nenom nporecc o0ydeHuss AMCHUILINHE «MapKeTHHT) BKIIIOYAECT:

e JIeKIIMOHHYIO  (opMy  ocBoeHuss  ydyeOHoro  marepuana  (c
UCIIOJIb30BaHueM Ipe3entauuu B Power Point);

® CEMUHApCKUE 3aHATHA, BKIIOYAKOIME B ce0s 0OCYXIEHHE BOIPOCOB
TEMBI, BBICTYIUUIEHUE C JOKIAJaMU;

® peuieHue 3aa4 U CUTyalHil 0 TeMaM;

® [IPOBEJCHUE JICTIOBBIX UTD;

® CaMOCTOATENbHbIE TBOpUYECKUE (HA pa3pellieHue MpoOaeMbl) paboTHI,

® TECTHUPOBAHME MO KAXKIO0M TEME Kypca.

MeToauvyeckue PpPeKOMEHIANUU 10 OPraHU3ANUN CAMOCTOSTEJIbHOM
padoTHI CTYICHTOB

OcHoBHas 3aja4ya BBICHIETO OOpa30BaHUs 3aKito4aeTcss B (HOPMHUPOBAHUU
TBOPYECKOM  JUYHOCTH  CHEIHUAINCTa, CIHOCOOHOTO K  CaMOpa3BUTHIO,
caM000pa30BaHUI0, THHOBAIIMOHHOM JIEATEIIbHOCTH. PereHue »Tou 3amadu Bpsi
JI1 BO3MOXKHO TOJIBKO ITyTEM IMEepEeIadyn 3HaHUI B TOTOBOM BUE OT MPENoAaBaTesis
K cTyaeHTy. HeoOxonumMo mnepeBecTM CTyAE€HTa M3 IMACCHUBHOIO MOTPEOUTENs
3HAHWM B AaKTHUBHOIO MX TBOpLA, YMEIOMIEro chopMyaupoBaTh MNpoodieMy,
MPOaHAIN3UPOBATH MyTH €€ PEIICHUS, HAUTU ONTUMAJIbLHBIN pe3yJbTaT U JOKa3aTh
€ro MpaBWIbHOCTD.

CamocrosiTenbHasi paboTa CTYACHTOB SIBJISIETCS HE MPOCTO BaXKHOW (hopMon
o0pa3oBaTenpLHOTO Tpollecca, a JOJKHA CTaTh €ro OCHOBOW. DTO MpeArojaraet
OPUEHTAIMIO HA aKTUBHBIE METOJIbl OBJIAJICHUS] 3HAHUSIMU, PA3BUTHUE TBOPUECKUX
CITOCOOHOCTEM CTYJIEHTOB, MEPEX0]] OT MOTOYHOIO K WHIWBUAYAIU3UPOBAHHOMY
00OYyYEHHIO C Y4E€TOM MOTPEOHOCTEN U BOBMOXKHOCTEH JIMYHOCTH.

Ycunenue poiid  camMOCTOSATENbHOM  pabOThl  CTYIEHTOB  O3HA4aeT
MPUHIUNHATBHBIN TEPECMOTP OpTraHU3alMu Y4eOHO-BOCTTUTATEILHOTO Mpoliecca B
By3€, KOTOPBIM JOJKEH CTPOWTHCS TaK, YTOOBI pPa3BUBaTh YMEHUE YUYHUTHCH,
dbopMupOBaTH y CTYyAEHTAa CIIOCOOHOCTH K CaMOpPa3BUTHIO, TBOPYECKOMY
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NPUMEHEHHUIO TOJyYEeHHBIX 3HAHUH, crioco0aMm ajanTalid K MpoQeccuOHANbHOM
JEATEIbHOCTH B COBPEMEHHOM MUPE.

CamocTosTenbHast padoTa CTyAEHTa BKIIIOYAET:

e popabOTKY JIEKIIMOHHBIX MaTEpUAJIOB;

® M3y4YCHUE PEKOMEHJOBAHHOM IO JAaHHOMY KypCy yueOHO-METOAUYECKOM
JIUTEPATYPSI,

e u3yyeHUE HHPOpMAIUM, MyOJIMKYyeMOW B MEPUOAMYECKON IMeyaTH U
IIpeACTaBICHHON U MHTEPHET;

®  BBINOJHEHUE MPAKTUYECKUX U JTOMALIHUX 3a/1aHHIA;

® IOArOTOBKY K CEMUHApCKUM 3aHITHUAM, 3a4ETaM.

Bce npomnymieHHble 3aHsATUS nojaiexar oTpabotke. dopma oTpabOTKH —
cnava pedepara (3cce oobeMom 8-10 cTpaHuUIl TeKCTa) M COOSCEIOBAHUE IO TEME.
Bce HEBBINOMHEHHBbIE 3aJaHusl MOJJIEKAT BBINOJIHEHUIO B JIIOOOM ciydae. B
paMKax camMOCTOSITEIbHOM pabOThl OpraHu3yeTcs MPOBEICHUE KOHCYJIbTAlUM, Ha
KOTOPBIX OCYLIECTBISIETCS TECTUPOBAHUE, MPHUEM U OOCYKIEHUE BBINOJTHEHHBIX
3aJjaHuil, TpueM OTpabOTKU MPOIYIICHHbIX 3aHATUH. Ha KOHCynbTanMsIX MOXKHO
TaK)Ke MOJIyYUTh OTBETHI HA JIFOObIE BONPOCHI, BO3HUKILINE B XO/I€ OCBOEHUS Kypca
B L[E€JIOM U I10 BBITIOJHEHUIO 3a/1aHHM.

CryaeHTBl  OYHO-3a0YHOTO  OTJEJICHUS  BBIOJHSIOT HE BCE W3
nepeuncieHHbiX B YMK nuceMeHHbIX padoT; UX HaOOp 3aBUCUT OT KOHKPETHOTO
y4eOHOTrO Toja M ONpelessieTcs NpernojaBareieM B Hadalle U3Y4YeHHUs Kypca.
[IponymieHHbIE 3aHATUS TaKKe OTpadaThIBatOTCA B popMe dcce.

Jlekuuu ISl CTYI€HTOB 3a0YHOTO OTAEJICHHSI BBIIOJHSIOT B OOJbIIEH
CTENCHU OPHEHTHPYIONIYI0 QYHKIHIO (IPOBEICHUE CEMUHAPOB TPEIYCMOTPEHO B
ropasJio MEHbIIEM O0bEME, YeM Ha OYHOM OTACJICHUH), MOATOMY B Ka4yeCTBE
«oTdyera» 00 OCBOGHUHM IMEpPBOM YAaCTH Kypca UM MPEACTOUT BBINOJHUTH
KOHTPOJIbHYIO pa0OTy N0 OAHOW M3 NpPHUBEACHHBIX HIKE TeM. CTylIeHTHI, He
MPEeICTaBUBIINE KOHTPOIBHYIO pabOTy, HE AOMYCKAIOTCS K 3a4€Ty

MeToanyeckue peKOMEHAAIUH M0 KOHTPOJII0 YCIIeBaeMOCTH

Texkymas arrecraums (TeKylIMd KOHTPOJIb) YPOBHS  YCBOCHUS
COJIepKaHUsl JHMCLMIUIMHBI PEKOMEHIYETCS IPOBOAUTH B XOJE BCEX BHUIOB
y4eOHBIX 3aHATUH METOJaMH YCTHOTO U TUCBMEHHOTO omnpoca (padoT), B mporiecce
BBICTYIUICHUH CTYJEHTOB HAa CEMUHApPCKUX (MPAKTUYECKUX) 3aHATUAX U 3aLIUTHI
pedepaToB, a TakKe METOJOM TECTUPOBAHUS.

KadecTBO MMCbMEHHBIX padOT OLEHUBAETCS UCXO/S U3 TOTO, YTO CTYACHTHI:

e BpIOpaTM M  HUCHOONB30BAIM  QopMy U CTWIb  M3JIOXKEHUS,
COOTBETCTBYIOILIME LIETSM U CONEPKAHUIO JUCLUIUINHBL
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® MPUMEHWIN CBSI3aHHYIO C TEMOW MH(POpPMAIUIO, UCIOJB3YysS MPU STOM
MOHSATUIHBIN anmapaT crenuaiicTa B JaHHON 00JacTH;

® [PEACTAaBWIM CTPYKTYPHUPOBAHHBII W TPaMOTHO HAINMCAHHBIA TEKCT,
VMMEIOIINI CBSI3HOE COJIEPKAHUE.

IIpomexyTouHas aTTecTanus MpoBOAUTCA B GopMe 3aueTa B X0/€ 3UMHEN
(JleTHel) SK3aMEHAIIMOHHOM CECCMU C BBICTABJIEHUEM HTOIOBOM OLIEHKH TI0
JVCLUTLIAHE.

K 3adery npomyckaroTcsi CTYAEHTBI, YCIEHUIHO BBINOJHUBIINE BCE BHJIbI
OTUYETHOCTH, MPEAYCMOTPEHHBIE M0 AUCIMUIUIMHE YIEOHBIM TUIAHOM.

[MIpomexxytounass arrecranusi (9K3aMeH) 1O Kypcy MpPOBOIUTCS B
HECKOJbKMX BapUaHTaX, B 3aBUCUMOCTH OT ¢opmbl oOydenus. Ha ounoM
OTJICJICHUU SK3aMEH MPOBOAMUTCS MO KOMIUIEKCHBIM TECTaM, OXBAaTHIBAIOLIUM BCE
COJep’)KaHUE Kypca, B TOM 4HCIE €ro MNpUKIAJAHYI0 4YacTb, WJIH B Qopme
IIMCBMEHHOI'O  3K3AMEHAI[MOHHOIO 3CCE, BKIIOYAKOUIETO TEOPETHUYECKYI0 U
NPaKTHYECKYI0 dacTh (3amady). Ha JApyrux OTHENEeHUSX 5K3aMEH MOXKET
OPOBOAUTBCA B BHUJE COOECeloBaHUS IO TEOPETHYECKHM BOIpOCaM U
BBITIOJTHEHHON CTyJ€HTaMU MHCHbMEHHOW paboTe. B psme ciaydaeB cTyaeHTaM
MOTYT OBITh MTPEJIOKEHBI TECTHI B KOMIUIEKCE C MPAKTUYECKUMU 3aJaHUSMH .

B n1r060M cnyuyae Ha sK3aMeHe MpenojaBarenu OyAyT NpOBEPSATh HE TOJIBKO
U HE CTOJBKO TO, KaK CTYJIEHT 3ay4dsl U BOCIPOMU3BEN] MaTepHasl JIEKIHU H,
BO3MOXXHO, MPOYUTAHHBIX KHUI, CKOJBKO CIIOCOOHOCTh CBSI3aThb OCBOEHHBIN
MaTepHual ¢ pealbHOU MpakTUKON. B ocoOeHHOCTH 3TO OyleT KacaThCsa CTYJEHTOB
OYHO-3320YHBIX M 3a0YHBIX OTAEJIICHUI, KOTOPBIE, IO ONPEAEIICHUIO, TOJKHBI UMETh
HEKOTOPBIN IPAKTUYECKUI OIBIT.

[Ipu MoAroTOoBKE K SK3aMEHY U CEMECTPOBOMY 3aueTy CIEAYyEeT YUUTHIBATh
TpeOOBaHMSI K YPOBHIO OCBOCHMSI Kypca, H3JI0KEHHbIE B OpPraHU3alMOHHO-
METOAMYECKON YAaCTH HACTOSIINX YYEOHO-METOJUUYECKUX MaTepUaoB.

KoHkpeTHbIN CIMCOK BOMPOCOB, KOTOPBIE MOTYT OBITh B 3K3aMEHAI[MOHHBIX
OwieTax U B MepeyHe BOMPOCOB K 3aUeTy, MOXKHO OyZIeT y3HaTh Ha Kadeape nepen
ceccueil (U1 3a0YHHUKOB - IO OKOHYAHHU TEOPETHYECKOTO Kypca).

Kpurepuu oneHk# y4e0OHbIX JOCTHKEHUN CTYICHTOB.

KadectBo oTBeTOB W pelieHus 3anad  (3aJaHuil) OICHUBAIOTCS HA
“OTNIMYHO”, “XOpoII0”, “yIOBICTBOPUTEIBHO U “HEYJOBICTBOPUTEIHLHO .

OueHka “OTJIMYHO” BBICTABIIACTCS 00YYAIOIIEMYCS, €CIIN:

- JlaHbl UCYEPIBIBAIOIINE U 0OOCHOBAHHBIE OTBETHI HA BCE MOCTABIICHHBIC
BOIIPOCHI, MPAaBWJIBHO M PpalHMOHAIBHO (C MCHOJB30BAaHUEM PALMOHAIBHBIX
METO/IMK) peLIEHbI MPAKTUYECKUE 3a1a4H;
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- B OTBETaX BBIJEISUIOCH TJIABHOE, BCE TEOPETUYECKHUE MOJIOKEHUS YMEIO
YBSI3BIBAIMCH C TPEOOBAaHUSMU PYKOBOJSALINX JOKYMEHTOB;

- OTBETHI ObUIM YETKUMU U KPATKUMH, & MBICIIU U3JIaraJIuCh B JIOTHYECKOM
IOCJIEI0BATEIbHOCTH;

- OKa3aHO YMEHHE CaMOCTOSITENIbHO aHATU3UPOBAaTh (PaKThl, COOBITHS,
SIBJICHHSI, IPOLIECCHI B UX B3AUMOCBSI3H U JUATEKTUYECKOM PA3BUTHH.

Ouenka “xopomo” BbICTaBISETCA 00yYaIOIEMYCs, €CIIN:

- JaHbl MOJIHBIE, JOCTATOYHO OOOCHOBAaHHBIE OTBETHl HA ITOCTABJICHHBIC
BOIPOCHI, IPABUIILHO PEILIECHBI IPAKTUUYECKUE 3a/1aHNUS;

- B OTBETax HE BCErja BBIICISUIOCH TJIaBHOE, OTIEIIbHBIE IOJIOKEHHUS
HEJOCTAaTOYHO YBS3BIBAJIUCH C TPEOOBAHUSAMM PYKOBOJSAIIMX JOKYMEHTOB, IpU
pElIEHUH NpPaKTUYECKUX 3aJad HE BCErJa HCIOIb30BAIUCh PalUOHAIbHbBIE
METOJIMKH PACYETOB;

- OTBETHI B OCHOBHOM OBUIM KPATKUMU, HO HE BCETJa YETKUMU.

Ouenka “y10BJIeTBOPUTEIbHO” BHICTABIISICTCS 00YYaIOIIEMYCS, ECIIH:

- J1aHbl B OCHOBHOM IIpaBUJIbHBIE OTBETHI HA BCE MIOCTABIICHHBIE BOIIPOCHI,
HO 0e3 JOHKHOM TiyOuMHBI U 0OOOCHOBAHHUS, IPU PEIIEHUU MPAKTHUYECKUX 3ajad
CTYJEHT HCIIOIb30BaJl IPEKHUM ONBIT W HE NIPUMEHST HOBBIE METOJIUKU
BBIIIOJIHEHHUS PAcy€ToOB, OJHAKO HA YTOYHSIOIIME BOMPOCH JaHbl B ILIEJIOM
NpaBUJIbHBIE OTBETHI;

- TIpH OTBETax HE BBIJEISIOCH [NIABHOE;

- OTBETHI ObUIM MHOT'OCIIOBHBIMHU, HEYETKUMH U 0€3 JIOJKHOM JIOTMYECKON
NIOCJIEIOBATEIbHOCTH;

- Ha OTJEJbHBIE JOIOJHUTENIBHBIE BOIPOCH HE JIaHbl IOJIOKHUTEIIbHBIE
OTBETBI.

OueHka “Hey10BJIETBOPUTEIBLHO” BBHICTABIISICTCA 00YUaIOIIEMYCsl, €CITH HE
BBITIOJTHEHBI TPEOOBAHUS, COOTBETCTBYIOIIHE OLICHKE “‘yOBICTBOPUTEILHO .

MeToanyeckue peKOMeHAalUM CTyIeHTaM

[Ipuctynas K M3y4eHUIO AUCHUIUIMHBI «bBpeHI-MeHeIKMEHTa», CTYIEHTHI
JOJDKHBI  O3HAKOMHUTBCS C y4eOHOM mporpamMmoi, y4yeOHOM, HaydyHOH U
METOMYECKOU JINTEPATYPOU.

B xome /EKIMOHHBIX 3aHATHI BECTH KOHCIEKTUPOBAHHE Y4eOHOTO
matepuaina. Obpamiat BHUMaHUE Ha KaTeropuu, (GOpMyIUPOBKHU, PACKPBIBAIOIINE
COJlep)KaHUE TeX WM MHBIX SBJICHUHW U TPOLECCOB, HAy4YHbIE BBIBOJBI H
NPaKTUYECKUE  PEKOMEHJAIMM,  TOJIOKUTENbHBIA  ONBIT  MAapKETHHTOBOMN
NEeATEIbHOCTH BEIYIIUX POCCUUCKHUX M 3apyOekHbIX npeanpustuil. XKenarenbHo
OCTaBUTh B pabO4YMX KOHCIEKTax TOJisA, Ha KOTOPBIX JeNaTh IOMETKH U3
PEKOMEHJIOBAaHHOW JINTEPATypbl, JOMNOJHSIOIIME MaTepuail MPOCIyLIaHHON
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JeKIUU, a TaKkKe MOJYEPKHUBAIOUIME OCOOYI0 BaXXHOCTh TE€X WM HHBIX
TEOPETUYECKUX MOJIOKEHUM. 3aaBaTh NMPENOJABATEI0 YTOUHSIOIIUE BOIPOCHI C
LEJIBI0 YSICHEHHS] TEOPETUYECKHUX TOJIOKEHUN, pa3pelIeHUs] CIIOPHBIX CUTyauuii. B
X0JI€ MTOATOTOBKM K CEMHHApAaM M3Y4YUTh OCHOBHYIO JIUTEPATYPY, O3HAKOMHUTHCS C
JOTIOTHUTEIPHOW  JIUTEPATYPON, HOBBIMH IYOJHMKAIUSIMHA B TEPUOIMUSCKHUX
W3JIaHUAX: JKypHaJlax, raserax M T.0. [lpm 3TOM y4ecTp peKOMEeHIaluuu
npenojaBatenss W TpeboBaHus yueOHOW mporpammsbl. [lopabatbiBaTh CBOM
KOHCIIEKT JIEKUWHU, JeJasi B HEM COOTBETCTBYIOUIME 3alUCH W3 JHUTEPATyphl,
PEKOMEHIOBAaHHOM MpernojiaBaTesieM U MPeayCMOTPEHHONW Y4eOHOM MpOorpaMMOHu.
[ToAroTOBUTH TE3UCHI MJiA BBICTYIUICHHMH TI0O BCEM Y4Ye€OHBIM BOMpOCaM,
BBIHOCHMBIM Ha ceMHuHap. ['0ToBsACH K AoKiIany uinu pedepaTuBHOMY COOOIICHHUIO,
oOpaiaTbcsi 3a METOAUYECKONW MOMOINIBI0 K mpernojaBaTento. COCTaBUTH IJIaH-
KOHCIIEKT CBOEro BBICTyIUIEHUA. [IpoaymMarh mpuMepbl ¢ LENbI0 OOecrnedeHus
TECHOW CBSI3M HW3Yy4aeMOW TEOPUM C PpEATbHOW KU3HBIO, IPAKTUKOU
KOMMYHUKATUBHON MapKETUHTOBOU E€ATEIHLHOCTH IPEATIPUSITHUS.

B xozne ceMHHapCKOro 3aHsITUSI BHUMATENbHO CIYIIATh BHICTYIJIEHUS] CBOUX
OJTHOKYpPCHUKOB. [Ipym HE0oOX0IMMOCTH 3a/laBaTh MM YTOYHSIOIIHME BOIPOCHI.
[IpyHUMAaTh aKTUBHOE y4acTHE B OOCYXKJEHUU YYEOHBIX BOIIPOCOB: BBICTYIAThH C
nokianamMu, pedeparamu, 0030paMy HAay4YHBIX CTaTeW, OTACJbHBIX MyOJUKaIUN
NEPUOIMYECKOM MeUaTH, KaCaIoIIUXCs COAEPKAHUSI TEMbl CEMHUHAPCKOTO 3aHSTHS.
B xoze cBO€ro BBICTYIUIEHUS HCIOJIb30BaTh TEXHUYECKUE CPEICTBA OOy4YEeHUS,
MyJbTUMEUMHBIE cpeacTBa. C 1enblo 0ojiee TiyOOKOTO YCBOCHHSI M3yd4aeMOTO
Marepuajia 3aJaBaTh BOINPOCH npenoaaBatento. [locme mnoaBeneHHUS] UTOrOB
CEMUHApA YCTPAHUTh HEJAOCTATKH, OTMEUEHHBIE ITPENOIABATEIIEM.

IIpu mOAroTOBKE K 3a4€Ty M 3K3aMEHY MOBTOPSTH NPONUIACHHBIM MaTepUal B
CTPOTOM COOTBETCTBHH C y4eOHOU MpOTrpaMMOi, MPUMEPHBIM MEPEYHEM YUEOHBIX
BOIIPOCOB, BBIHOCSIIMXCA Ha 3a4eT U SK3aMEH, COJepXKalluXci B JIaHHOU
nporpamme. Mcnonab30BaTh KOHCHEKT JEKUUWA U JIUTEPATypy, PEKOMEHAOBAHHYIO
npenogaBareseM. OOpaTuTh 0c000O€ BHHMAaHUE HA TEMbl YUEOHBIX 3aHITHH,
MPOMYIICHHBIX CTYJACHTOM IO pa3HbIM TmpuunHaMm. [lpu HeoOxommMocTu
0OpaTUTHCS 32 KOHCYJIbTAIIUEH U METOIMYECKON TTOMOIIBIO K TIPETIOIaBaATEIIIO.

MeToanyecKkue PpeKOMEHJANUM MO MOATOTOBKE K CEMHHAPCKUM M
NMPAKTUHYECKUM 3aHATUAM

[IpoiyKTUBHOCTh YCBOECHHS Y4€OHOIO MaTepualia BO MHOTOM OIpPEAeIIsIeTCs
MHTEHCUBHOCTBIO M KayeCTBOM  CaMOCTOSITENIbHOW  paboThl  CTYHEHTA.
CamocrosiTenbHas paboTa npeanoiaraer GopMUpoBaHUE KyIbTYpbl YMCTBEHHOTO
TPyJa, CAaMOCTOSITEIbHOCTH W WHUIIMATHBBI B TIOWICKE W MPUOOPETEHUU 3HAHUM;
3aKpeIyICHUE 3HAaHUW W HaBBIKOB, MOJYYEHHBIX HA BCEX BUJAX YUEOHBIX 3aHSTHI;
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MOATOTOBKY K MIPEACTOSAIIUM 3aHATHSIM, YK3aMEHaM; BBITIOJIHEHHE KYPCOBBIX paboT
(3amau).

CamoCTOSTENBHBIN TPYJ Pa3BUBAET TAKME KAYECTBA, KAK OPraHU30BaHHOCT,
JUCHUIUIMHUPOBAHHOCTD, BOJIKO, YIIOPCTBO B JOCTHUKEHUU ITOCTABIICHHOW LIEIIH,
BbIpaOaTbIBaeT  YMEHHE  aHaJIM3UpoOBaTh  (aKThl ®W  SBJICHUSA,  Y4YUT
CaMOCTOATEJIbHOMY MBIIIJIEHUIO, YTO MPUBOAMT K Pa3BUTUIO U CO3JIaHUIO
COOCTBEHHOT'O MHEHHUS, CBOMX B3IVISIIOB. YMEHHUE pabdOTaTh CaMOCTOSTEIBHO
HEOOXOJMMO HE TOJBKO JJIi YCHEIIHOTO YCBOCHHS COJCpKaHUS yueOHOU
MPOTPaMMBbl, HO U JJIs JAJIbHENIIEN TBOPUECKON AEATEIBHOCTH.

OcHOBY caMOCTOSITEIbHOU PabOThI CTYI€HTA COCTABISIET paboTa ¢ ydeOHOU
U Hay4dyHOU unurtepaTypoil. M3 ombiTa pabOThl ¢ KHHUIOM (TEKCTOM) CIEayeT
OMpeNIeJICHHas]  MOCJEIOBATEIbHOCTh  JICUCTBUM, KOTOPOW  1IeJIeco00pa3Ho
npuaepxuBatbes. CHayasia Mpo4YuTaTh BECh TEKCT B ObICTpOM Temie. Llenp Takoro
YTEHUSI 3aKJII0YaETCsl B TOM, YTOOBI CO3/1aTh 00IIIee MPECTaBICHUE 00 N3y4yaeMOM
(He 3amoMMHATh, a MOHATH OOIIMI CMBICI MPOYUTAHHOTO). 3aTEM MPOUYUTATH
BTOPUYHO, 00Jiee MEIJIEHHO, YTOOBI B XOJI€ YTCHHS MOHSATh U 3alIOMHUTH CMBICI
KKJI0M (ppa3bl, KAKIIOTO MOJIOKEHHUS U BOIPOCA B 1IEJIOM.

UreHue TMPUHOCUT TOJB3Y W CTAHOBUTCA MPOAYKTUBHBIM, KOT/a
COMPOBOXKIAETCS 3aIMUCAMU. ITO MOXKET ObITh COCTABJICHHE IJIAHA TPOYUTAHHOTO
TEKCTa, Te3UChI UJIM BBIMUCKU, KOHCTIEKTUPOBAHUE U JIP.

BriOop BHa 3amucu 3aBUCUT OT XapaKTepa U3y4yaeMoro Marepuana u 1esien
pabOThHI C HUM.

Ecnu comepkanume Marepuaia HECJIOKHOE, JIETKO YCBAaMBaeMOE€, MOKHO
OTPAaHUYUTHCS COCTABIECHUEM ILJIaHA.

Ecnu matepuan conmepXUT HOBYIO W TPYJIHO yCBamBaeMylo WH(OpMaIuio,
11EJIECO00Pa3HO €ro 3aKOHCMEKTUPOBATh. Pe3ynbTaTbl KOHCIIEKTUPOBAHUS MOTYT
OBITh MPEACTABJICHBI B PA3IUYHBIX (POpMAX.

Ilnan — 3TO cxeMa MPOYMTAHHOTO Marepuana, KpaTKUid (MM MOIpOOHBIN)
NepeueHb BOMPOCOB, OTPAKAIOIIMX CTPYKTYPY U MOCIEIOBATEIBHOCTh MaTepuara.
[ToapoOHO cocTaBICHHBIN IIJIaH BIIOJHE 3aMEHSCT KOHCITCKT.

KoHcnekT — 3T0 cucTEMaTU3MpPOBAHHOE, JIOTUYHOE W3JI0KEHHE MaTepualia
MCTOYHUKA. Pa3nnuaroTcst 4eThlpe TUa KOHCIIEKTOB.

Ili1aH-KOHCIIEKT — 3TO Pa3BEPHYTHIN AETAIU3UPOBAHHBIN ILJIaH, B KOTOPOM
JIOCTAaTOYHO TOJAPOOHBIE 3alUCH MPUBOAATCS MO T€M IYHKTaM IUIaHa, KOTOPbIE
HY>XIaI0TCS B TIOSICHCHUH.

TekcTyanbHBIIE KOHCHEKT — 3TO BOCIPOM3BEICHUE HamOoJiee BaXKHBIX
MOJIOKEHUH ¥ (paKTOB MCTOYHHUKA.
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CB00OIHBIH KOHCHEKT — 3TO YETKO M KpaTko CGHOpMYyIUPOBAHHBIC
(M3J10)KEHHBIE) OCHOBHBIE ITIOJIOKEHUS B PE3YyJbTaTe TIIyOOKOI'O OCMBICIMBAHMS
MaTepuanga. B HEM MOTyT HpHUCYTCTBOBAaTb BBIIUCKH, LIUTaThl, TE€3HUCHI; YaCTh
MaTepurasa MOXKET ObITh IIPEJICTABICHA IIJIAHOM.

TemaTnuecknii KOHCHEKT — COCTAaBJISETCS HAa OCHOBE M3y4YEHHUS pslia
UCTOYHHUKOB U J1aeT 0oJiee Wi MEHee UCUEPIBIBAIOIINN OTBET MO KaKOW-TO CXeMe
(Bompocy).

B npouecce u3ydeHHss Marepuala HMCTOYHUKA, COCTABIIEHHS KOHCIIEKTa
HY’KHO 0053aTEJIbHO MIPUMEHSTh PA3IMYHbIE BBIJICICHUSI, TI0J3ar0JI0BKH, CO3/1aBast
OJIOUHYIO CTPYKTYPY KOHCIIEKTa. JTO JIeNaeT KOHCIEKT JIETKO BOCIIPUHUMAEMBIM,
yAOOHBIM JIJIs1 PaOOTHI.

IHoaroroBka Kk ceMMHAPCKOMY (IPAKTHYECKOMY) 3aHSATHIO BKJIIOYAeT 2
JTana:

® OpraHMU3alMOHHBIN;

® 3aKpeIUICHUE U YIiyOJeHUE TEOPETUYECKUX 3HAHUM.

Ha mepBoM sTane CTyIEHT IUJIAHUPYET CBOKO CaMOCTOSITENIbHYIO pPaloTy,
KOTOpas BKJIIOYAET:

e YACHEHHE 3aJ]aHUsl HA CAMOCTOATEIbHYIO PaboTy;

e 10A00p PEKOMEHI0BAaHHOM JIUTEPATYPHI;

® COCTaBJE€HME IUJIaHa pabOThl, B KOTOPOM OIPENEISIOTCS OCHOBHBIE
MYHKTBI NPEACTOSIIEH MOATOTOBKH.

CocraBnenue miaHa AUCHUIUIMHUPYET U TMOBBIIIAET OPraHU30BaHHOCTH B
pabore.

Bropoil 3ram BKIHOYAET HEMOCPEACTBEHHYKO NOATOTOBKY CTYIEHTa K
3aHATHIO. HaumHaTe HAZO C M3YyYEHHs] PEKOMEHJIOBAHHOM JIMTEPATypBI.
HeoOxoqumMo MOMHHUTB, YTO Ha JIEKIMH OOBIYHO paccMaTpUBAeTCsl HE BECh
MaTepHua, a TOJbKO €ro yactb. OcTallbHasi €ro 4acTh BOCIHOJIHAETCS B MPOLECCE
caMOCTOATENbHOM paboTel. B cBsizu ¢ 3TuM pabota ¢ PEKOMEHIO0BAaHHOM
auTepatypor obsizatenbHa. Ocob0e BHUMaHHUE MPU 3TOM HEOOXOIUMO OOpaTUTh
Ha COJEp>KaHWE OCHOBHBIX TOJIO)KEHUM M BBIBOAOB, OOBSICHEHUE SIBICHUN U
¢dakToB, ySICHEHUE IPaKTUYECKOTO NPWIOKEHUS  PacCMATPUBAEMBIX
TEOPETUUECKHUX BOIMPOCOB. B mpoiiecce 3Toi pabOThl CTYACHT TOJKEH CTPEMUTHCS
NOHATh W 3allOMHHUTH OCHOBHBIE TIOJIO)KEHHSI PACCMATPUBAEMOIO MaTrepHuaa,
OpUMEPBI, TMOSACHSIONIME €ro, a Takke pa3o0paThCsi B HILTIOCTPATUBHOM
Marepuane.

3akaHYMBaTh MOATOTOBKY CIJIEIYET COCTABJICHHMEM IUIaHa (KOHCIIEKTa) I10
U3y4aeMoMy MaTepuaity (Bormpocy). 910 HO3BOJISIET COCTaBUTH
KOHLIEHTPUPOBAHHOE, CKATOE MPEACTABICHHE 110 U3y4aeMbIM BOIIPOCAM.
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B nmpomecce MNOArOTOBKM K  3aHATHSIM  PEKOMEHAYETCS  B3aUMHOE
oOCyXXJiIeHHe MaTepuaia, BO BpeMsi KOTOPOTO 3aKpEIUISIIOTCS 3HAHUS, a TaKxKe
npuoOpeTaeTcsl MpakTUKa B M3JI0KEHUHM M Pa3bsICHEHUU TOJTYYEHHBIX 3HAHUMH,
pa3BuBaercsa peub. [Ipu HEOOXOAUMOCTH ClIeyeT 00paliaThes 3a KOHCYJIbTaluen
K mnpenojasatento. Mg Ha KOHCYJIbTalMIO, HEOOXOJUMO XOpPOUIO MPOIyMaTh
BOIIPOCHI, KOTOPBIE TPEOYIOT Pa3bsICHEHMUS.

B nHauane 3aHATHSA CTYACHTHI MOJ PYKOBOJCTBOM IMperoaaBatelisi Ooiee
rIIyOOKO OCMBICIMBAIOT TEOPETHUECKHE TIOJNOKEHUS TI0 TeMe 3aHsTHA,
PacKpBIBAIOT U OOBSICHSAIOT OCHOBHBIE sIBJIEHUS U (akThl. B mpoiiecce TBOpUECKOro
OOCYXXJIeHUsSI M JTUCKYCCHM BBIpA0ATHIBAIOTCS YMEHHUS UM HaBBIKM HMCIOJIb30BaTh
npUOOpPETECHHBIC 3HAHUS JJI PEIICHUS MPAKTUYECKUX 3a1a4.

4.3. Taoccapwuii

AKTHUBBI KATIMTAJIA BPEH/IA (brand equity assets) — axtuBbl OpeHa,
KOTOpBIE JOOABISAIOT CTOMMOCTD MPOIYKTY WIIH YCIIyTE.

AKTYAJIBHOCTb BPEH/IA (brand relevance) — creneHb COOTBETCTBHS
OpeH/a 3anpocaM U OKUIaHUSIM MOTpeOUTENEH.

APXETUIIBI  (archetypes) —  mnepcoHuduiupoBaHHBIE  CHMBOJIBI,
MO3BOJIAIONINE UACHTU(DUIMPOBATH OPEH/] C TEM WJIM WHBIM YEJIOBEKOM.

APXUTEKTYPA BPEH/IOB (brand architecture) — Tunm KoMmImo3unuu
(cTpykTypa) OpeHaa, OCHOBAaHHOM Ha OMpECICHHOM COYETaHWU pojied OpeHja B
MapoYHOM TopTdesne U KOHKPETHOM TOBAPHOM MPEITI0KEHUH.

APXUTEKTYPA MAPOYHOI'O TTIOPT®EJISA «BPEHI-AOM» (brand
portfolio architecture «Branded House») — Mopenb cTpoUTeabCTBA OpeHaa, B
COOTBETCTBHUHM C KOTOPOH BCE TOBAaphl KOMIIAHMM BBIMYCKAIOTCS MOJ OIJHHUM
OpeHIOM KOMIIaHUH.

APXUTEKTYPA MAPOYHOI'O ITOPT®EJIA «IOM BPEH/IOB» (brand
portfolio architecture «House of Brands») — Moxenb cTpouTenbcTBa OpeHna, B
COOTBETCTBHHM C KOTOPOH OpEHIbI KOMIAHWHM HUKAaK HE CBS3BIBAIOTCS IPYT C
JIPYrOM U C UMEHEM CcaMOi KOMIIaHHH.

ACCOIMALIMM C BPEHJIOM (brand associations) — o0Opa3ssbl,
BO3HUKAIOIIIME B CO3HAHUU MOTPEOUTENS B MPOIIECCe KOMMYHUKALMU ¢ OPEHIOM U
IpY BOCIIOMHHAHUU O HEM.

ATPUBYTHI BPEH/IA (brand attributes) — BHenHue npusHnaku OpeHa, 1o
KOTOPBIM €r0 H3HAYaJIbHO HUACHTUGUUUPYIOT TOTpeOuTeNnn (UMsl, JIOTOTHII,
CUMBOJI, LIBET, TU3aiiH, 0OCOOEHHOCTH KOMIUIEKTAIUH ).
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AYJUT KAIIUTAJIA BPEHJA (brand equity audit) — mnpoBogumbie
KOMIIAaHUEH CHUCTEMHBIC MEPOTPHUATHS, ITO3BOJISIONINE BCECTOPOHHE OIICHUTH
3¢ (HEKTUBHOCTH UCIIONH30BAHMS AKTHBOB MAPOYHOTO KaIUTala.

ADODEKTUBHAS JIOSJIBHOCTD (attitude loyalty) — Tun nosuibHOCTH,
P KOTOPOM MOTPEOUTEINh UCIBITHIBAET AIMOIIMOHAIBHYO TIPUBS3aHHOCTh K OpeH-
Iy ¥l TOTOB TIOKYTIATh €T0 B TEYCHHE JUTUTEIHHOTO TIEPUO/Ia BPEMCHH.

BA3OBBIN BPEH/] (basic brand) — 6per, BKIIoYarommii B ceOs 311eMeH-
TBI, KOTOPBIE JICTAIOT TOBAp OTIMYHBIM OT MPOJYKIIMA KOHKYPEHTOB (Ha3BaHHE
MapKH, YIaKOBKa, AW3aiiH, KaueCTBO TOBapa).

BPEH/] (brand) — a) B y3koi#f TpakTOBKE: Ha3BaHKE, TEPMHUH, 3HAK, CHUMBOII
WIH JTU3aliH, a TaKKe KOMOMHAIINS dTUX 3JICMEHTOB, KOTOPBIC MPEAHA3HAYCHBI IS
WICHTU(PHUKAIIMA TOBAPOB HJIM YCIYT OJHOTO TPOJABIA WM TPYIIIBI TPOJIABIOB U
JUISL OTJIMYMSL UX OT TOBAPOB HIIM YCIYT KOHKYPEHTOB; 0) B IIMPOKOM TPAKTOBKE:
TOBap, OTBEUAIOMIMK (PYHKIIMOHATIBHBIM IOTPEOHOCTSM TIOJB30BATEICH U
NPEOCTABIISIONINI UM JIOTIOJIHUTEIFHYIO IICHHOCTh, CIIOCOOHYIO YIOBJICTBOPHUTH
OYMOIMOHAIBHBIC U CUMBOJIBHBIC BBITO/IBI.

BPEHJIBYK (brand book) — noapoOHsie MeTomuueckue pekomeEpamir mo
UCTIOJIb30BAHUIO U KOPPEKTHOMY BOCIPOM3BEICHUIO CTaHIAPTOB O(opMIIeHHUS
BCEX JIEMEHTOB (DUPMEHHOTO CTHUIISL.

BPEH/IMHI" (branding) — mnporiecc co3manus W pa3BUTHS OpeHIa U €ro
UJICHTUYHOCTH.

BPEH/I «MAEHTUD®UKATOP» (identifier brand) — wmapkupoBaHHBIit
TOBap, MPEJCTABISAIONIUI cO00M HAOOp BHEHIHUX aTpUOYTOB, BBIIEISIONIUX €TI0
CpeIy IpyruX TOBApOB KOMIIAHHH B paMKaxX TOBAPHON KaTETOPHH.

BPEH/I-MEHEJIDKEP (brand manager) — coTpyaHUK KOMIIaHHH, B TIOJIHO-
MOYHS KOTOPOTO BXOIUT pa3BUTHE OpeHJa W OpPTaHHW3AIHs MEPOIPHUSTHH 10
OpEHIUHTY.

BPEH]T — «JIOMTHA I KOPOBA» (milker brand) — 6penz, no3Bomnstommii
M0JIy4aTh MPUOBLIL IPY MUHUMAJIBHBIX BJIOKEHHUSAX B €r0 MOJJICPIKKY U Pa3BUTHE.

BPEH - «KAHAWJIAT HA JEUMHBECTHUPOBAHME» (divestment
candidate brand) — GpeH1, KOTOPBIH ClieyeT BHIBOAUTH U3 MApOYHOTO MOPTQhEIs.

BPEH/T «PBIYAT» (linchpin brand) — 6penn, popmupyroluii joBepue mo-
TpeOuTeNel K ToBapaM, POJABUTaeMbIM B OCHOBHOM PHIHOYHOM CETMEHTE.

BPEH/] - «CEPEBPSIHAA TIIVJISA»  (silver bullet brand) —
BCIIOMOTaTeNbHbIN OpeHn (cyOOpeH[), KOTOPBIM HACTOJBKO YCIHEUIEH, YTO €ro
00pa3 CyIIECTBEHHO BIUSICT HA BOCIPUATUE POTUTEIBCKOTO OpeH Ia.

BPEH/I-CTPATEI'US (brand strategy) — xomIutekcHast mporpamMma 1o pas-
BUTHIO HJICHTHYHOCTH OpEHJa W YBEIMYEHUIO ero akTUBOB. [Ipencrammiser coboii
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MOJIeNIb TUIAHHPYEMBIX 3aJad, paclpeiesieHus pPECypcoB BHYTPH MapOYHOIO
noptdens M pa3pabOTKM MEPONPUATHIA OpEeHIUWHTa C MEJbl0 MOJyYeHUs
KOHKYPEHTHOTO MPEUMYIIIECTBA U YBEJIIMUEHHUS KanuTana OpeHa.

BPEHJI TOBAPHOHN JIMHUU (product line brand) — 6penn,
MapKUPYIOIIUHN BCE MPOAYKTHI OJTHOM TOBAPHOM JIMHUMU.

BPEH]T TOBAPHOI'O CEMEUCTBA (family brand) — 6penn, Ha3panue
KOTOPOI'0 paclpOoCTPaHAETCS HA HECKOJBKO TOBAaPHBIX JUHUI U TOBAPHBIX KaTEro-
puii (rpyrmin), 00beAMHEHHBIX 00IEN KOHUEMINUEN TO3UIIMOHUPOBAHUS.

BPEH/I ®UWPMBbI-ITPOU3BOJUTEJISL  (manufacturer's brand) —
MapoOYHbIM TOBap, pa3paOOTaHHBIM, M3TOTOBJICHHBIM M MPOJABUTAEMBIA CcaMOM
(bupMOi- MPOU3BOIUTEIIEM.

BPEH/IMPYEMBIE KOMITOHEHTBI/MHI'PEJUEHTHI (branded
components/  ingredients) —  MapKuUpOBaHHBIE  KOMIUICKTYIOIIHE WU
WHIPEIMEHTHI, BXOASIINE B COCTaB KOHEUHON MPOAYKIUH.

BPEHIAMPYEMBIE CEPBUCHBIE YCJIYI'U (branded services) —
BBIJICTSIEMbIE TIOJ] OTACJIBbHBIM MAapOYHBIM HMMEHEM YHUKAJIbHBIE YCIYTH,
IOJIJIEP>KUBAIOIIME TOBAPHOE ITPEIIOKEHHUE.

BPEH/IMPYEMBIE CBOMCTBA/IIPU3HAKHM (branded features) —
BBIJICJISIEMOE C MOMOIIBIO OTJIEIBHON TOProBOM MapKy YHUKAJIbHOE TEXHUYECKOE
HOBIIECTBO /YCOBEPIICHCTBOBAHUE, pa3padOTaHHOE KOMIIAHUEN-IIPOU3BOIUTEIIEM.

BEPTUKAJIbHOE PACTATMBAHUE BPEHIA (vertical brand extension)
— JIMHEWHOE pacliMpeHue OpeHia Mpy BbIX0JI€ B HOBBIE [IEHOBBIE CETMEHTHI.

BUPYCHBII MAPKETHUHI (viral marketing) — wucnomnb3oBaHue
OOIIIECTBEHHOTO MHEHUS IS pacnpocTpaHeHuss wuHbopmamuu o OpeHze
TOBapa/KOMITAaHUHU U MIOPOXKACHUS CaMOTEHEPUPYIOILEroCsl CIpoca.

BHYTPEHHUI1 BPEHJIMHI (internal branding) — wmeponpusitus
OpeHIuHTa, HalpaBJ€HHbIE HA TO, YTOOBI COTPYJHHMKM KOMIAHUU MOHUMAIU U
pa3zeNsiv LICHHOCTU OpeH/1a M TOTOBBI ObUTH JOHECTH MX J0 MOTpeOuTenei.

BOCITPUHUMAEMOE KAYECTBO BPEHJIA (brand perceived quality)
— aKTHB MAapOYHOI0 KalHTaJa, OTPAKAIOIIMM CTENEHb COOTBETCTBHSI COBOKYITHO-
CTH XapaKTEPUCTUK U CBOMCTB TOBapa COBOKYMHOCTH MOTPEOHOCTEN M OXKUTaHUMN
MOKYyTAaTeJIsl C y4€TOM LEHbI, KOTOPYIO MOCIEAHUI TOTOB 3aIlJIaTUTh.

BCIIOMHWHAHUWE BPEH/IA (brand recall) — crmoco6HOCTh OTpEeOUTENCH
BCIIOMHUTh JaHHBIA OpeH; 0e3 TMOJICKa30K, €CIM WM YKa3bIBAETCS KaTEropus
TOBApOB.

BbII'OJIbI BPEHJIA (brand benefits) — mnpeumymiecTBa, KoTopbie
MOJTy4aeT NoTpeOuTeNb, BEIOUpask TOT WK UHOM OpeHS.
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BbIMBIIIJIEHHBIE MMEHA BPEHJA (fanciful brand names) —
UCKYCCTBEHHO CO3J]JaHHBIE MAapOYHbIE HMEHA, paHee B PYCCKOM S3bIKE HE
CYIIIECTBOBABIIIHE.

[JIYBMHA OCBEJOMJIEHHOCTU O BPEHAE (depth of brand
awareness — OTpa)xxaeT BEPOSTHOCTh M JIETKOCTh MPUIOMUHAHUS 3JIEMEHTOB
OpeHna.

I'OPU30OHTAJIBHOEPACTAT MMBAHUEBPEH 1A (horlzontalbrandstretchi
NC,) — TMpeIoKeHNnEe HOBOTO MPOJIYKTa B TOH jK€ CaMOW TOBAPHOW KaTErOpUH MO/
YCTOSIBIIMMCSI MMEHEM OpeHJa myTeM A00aBlieHUS HOBBIX BKYCOB, pa3MepoOB
YIaKOBKH, TEXHOJOTHH W3TOTOBIICHUS WM JPYTUX BapHAHTOB CYIIECTBYIOIIEH
OPOAYKLMH JUIsL TOH ke 0a3bl oTpedUTeneil.

'PYIIIMPOBAHUE BPEHOB B MAPOYHOM IIOPT®EJIE (brand
grouping; — JIOTMYECKOE pa3AeiicHHEe MapOYHOTO MOPTQeNs Ha OIHOPOIHBIC
rpynibl OpeHA0B.

I'PYIIIIOBOM/ACCOPTUMEHTHBIM BPEH]I (range brand) — 6penn,
UCHOJB3YIOIIMI  00lllee HaWMMEHOBaHWE Ul TPYNNbl TOBApPOB PAa3IUYHBIX
TOBapHBIX KaTErOpHil.

JIECKPUIITOP (descriptor) — cioBo (cI0BOCOYECTaHUE) UK CIIOTaH, MPe/I-
Ha3HAYEHHBIE ISl TOTO, YTOOBI MPEJOCTaBUTH NOTPEeOUTENI0 WH(POpMALUIO O
NPUHAAJICKHOCTH OpeHJa K OINpeAeleHHOW TOBAapHOM KaTeropuu, LEJIeBOM
CerMEHTE M (PYHKIMSIX MPOIYKTA.

JIMBEPCUOHHBIM AHAJIN3 BPEHJIA («wrecking» brand analysis) —
IPEBEHTUBHBIN CIIOCOO 3aIUThl OpeHAa, KOTOPbIN MPUMEHSETCS € LIETIbI0 MPOBEP-
KA CTENEeHU IOPUANYECKOMN 3alllMIIEHHOCTH OpeHJa OT MOAJENOK, a TaKKe €ro
YCTOMYMBOCTU K UMUTALIUSIM.

JMBEPCUDUKALIMS BPEH/IA (brand diversification) — ucrons3oBanme
HOBOTO MapOYHOTO MMEHHM JUJISl TIPOABIKEHUS MPOTYKIIMU B HOBOW TOBAapHOM Ka-

TETOPHH.
JTNOOEPEHIIMPOBAHHOE I[TO3UILIMOHNPOBAHUE BPEHJIA
(differentiated brand positioning) — NO3WIMOHMPOBAHHWE HOBBIM OpPEHIOM

3HAaYUMOW XapakTepUCTUKA WM TMpHU3HAKa, HE HCIOJIb3yeMO OpeHaoM,
3aHHMMAIOIIUM IIECHTPOBOE MO3UIIMOHUPOBAHHUE.

JTUODEPEHIIMALIMSA BPEHIA (brand differentiation) — ormuume
OpeHa oT OpPEeHI0B-KOHKYPEHTOB.

JUKEHEPUKMU (generic product, generic, no brand, no name) — crannmapt-
HbIe, YHU(DUIIMPOBAHHBIE BBICOKOIMKBHUIHBIE (C BBICOKOH 000pPavYnBaEMOCTHIO)
HEMapKUPOBaHHBIE TOBAPHI, 00J1aJar0IINe HU3KON CTeNeHbI0 AudPepeHunanuu.
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JNOBABJIEHHBIE TIEHHOCTU BPEHJIA (brand added values) —
JIOTIOJTHUTENbHBIE IIEHHOCTH, MPEXJE BCEro AMOILMOHAIBHBIE W CHUMBOJIbHBIE,
oOecrieunBaoIre HeyHKIIMOHAIBHBIE TPEUMYIIECTBA OpeH Y.

JJOBEPUE K BPEHAY (brand credibility) — dynkmus 6penna, urpatomiast
rapaHTUPYIOUIYIO POJb (yIOBICTBOPEHHE OKUAAEMOI0 KadecTBa TOBapa) U poOJib
MOAACPKKU CyOOpPEHI0B.

JOMUHUPOBAHUE MAPOYHOI'O HA3BAHUA (brand name
dominance) — BeICIIUiI ypOBEHb OCBEJIOMJICHHOCTH O OpeHE, MPU KOTOPOM Ha
npocb0y BCIIOMHUTH OpPEHIIbI B paMKax OMPENEICHHOW TOBapHOW KaTEropuu
NOTPEeOUTENH CIIOCOOHBI HA3BaTh TOJIBKO OJIHY MapKy.

JIOXOJJHBIN TIOJXOJ1 K OLIEHKE CTOMMOCTH BPEHJIA (profit-
based valuation) — moxo k OIleHKEe CTOMMOCTH OpEeH/1a, OCHOBAHHBIN Ha MPSIMOM
MIPOTHO3€ TCHEPUPYEMBIX OpPEHIOM OYAYITUX MOCTYTUICHHM.

3ATPATHBIN ITIOAXOJ K OITPEJEJEHUIO CTOMMOCTU BPEHJIA
(cost- based valuation method) — moaxom, OCHOBaHHBIH Ha ONpeACICHUH
CTOMMOCTH OpeHJ]a ¢ MOMOIIBI0 OIICHKH (PAKTUYECKH MOHECEHHBIX B IMPOIILJIOM
3aTpaT Ha CO3/laHue M MPOJABMKEHHE OpeH/Ia WM HEOOXOUMBIX PAcXOJ0B Ha €ro
BOCCO3/1aHUE.

3ASBJIEHUE O ITIO3UIIMM BPEHJIA (brand positioning statement) —
JIOKyMEHT, B KOTOPOM HEOOXOIUMO OTBETUTH HA CJICAYIONINE BOMPOCHL: a) K KOMY
oOpallieHo BbICKa3biBaHHWE (II€JieBas ayauTopHs)? O) YTO MpeACTaBIIIeT COOOH
TOproBas Mapka (OTpeOHOCTh B TOBApPHOM KaTeropuu)? B) 4TO MpeiJiaract OpeH.I
(BBITOJ1a UJIU BBITOJIBI)?

3HAHUE BPEHJIA (brand knowledge) — nonumanue OpeHna,
SBJISIOIICECS] PE3YJIbTATOM MApKETHHTOBBIX KOMMYHUKAIIMA M TOTPEOUTEITHCKOTO
OTIBITA OOIICHUS ¢ OPEHIOM.

30HTUYHBIN BPEH]] (umbrella brand) — 6peny, ucmons3yemslii juis
0003HaYEHUST HECKOJIBKUX TOBAPOB PA3IMUYHOTO HA3HAYCHHS WM PsAaa TOBAPHBIX
KaTeropui (rpyri).

30HTUYHBINM BPEHJIMHI (umbrella branding) — GpeHauHr, KOTOPbIH
dbokycupyercs Ha EPEHOCE CTEPIKHEBOM UICHTUYHOCTH OpeH/Ia Ha BCEe KAaTETOPHUH
TOBapOB, KOTOPHIC OH OXBATHIBACT.

NJAEHTUYHOCTDL BPEHJ/IA (brand identity) — yHukaabHBIH HAOOP
MapOYHBIX aCCOIMAIIMH, KOTOPBIA CTPEMHUTCS CO34aTh WM TOJIJIEPKUBAThH
pazpaboTuuk OpeHpa.

NEPAPXWS BPEH/JOB (brand hierarchy) — crpykrypa Mapo4HOro
noptderniss, BOCIPOM3BOJAIIAS PACIOJIOKEHUE JJIEMEHTOB (OpeHIOB) BHYTPH
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eJI0r0 (MapoyHOTro MopTQersi) B MOPSAKE OT BBICIIETO K HU3IIEMY 110 MX POJIA U
3HAYMMOCTH B TTOpTdesie OpeH10B.

N30BPA3SUTEJIbHBIE TOBAPHBIE 3HAKU (figurative trademarks) —
0003HAYCHUs TOBAPHOTO 3HaKa B BUJC 3HAYKOB, PUCYHKOB, OPHAMEHTOB, CHMBO-
JIOB M T. . U300paKEHUM.

NMUJK BPEHJIA (brand image) — yHUKanbHBIA HAOOp acCOIMAINHM,
bopMHPYIONTUXCS Y TOTPEOUTENS B TOUKaX KOHTAKTa C OPEHIOM.

NMUTALUA BPEH/IA (brand Imitation) — M3MEHCHHE
UACHTU(DUKATOPOB, TPH  KOTOPOM  HMMHUTHPYIOIIas  Mapka  HAacTOJIbKO
HE3HAYUTEIFHO OTIMYACeTCA OT OpHUTHHAJA, 4YTO Y TMOTPEOUTENsE BO3HUKAET
OTYETJINBAasI ACCOIHMAIINS C OPUTHHAILHOU TOPTOBON MapKOH.

M3 BPEHJIA (brand name) — crmoBecHoe o0o3HadYeHHE OpeHJia, €ro Ha-
3BaHUE.

MHEKC ITPOMOVYTEPA (Net Promoter Score, NPS) — cooTtHoIIeHHE
OTPeOHTENICH, TOTOBBIX JIaTh IMO3UTUBHBIC OT3BIBBI O OpeHjIe (TpyIa «aKTUBHBIC
IPOMOYTEpbD» — Promoters) u, HampoTHB, «co3faroimux momexm» (detractors),
nepeIaloNINX APYTUM HETaTUBHBIE OT3BIBBI O OpeHIe.

VMHJIMBUYAJIBHBII TOBAPHBIM 3HAK (individual trademark) —
0003HAYCHHE, 3apPETUCTPUPOBAHHOS HA HUMS OTICIBHOIO IOPHINYCCKOTO WM
(U3HYECKOTO JINIIA, 3aHUMAIOIIET0Cs MPSANPUHUMATEIILCKON IeITeIbHOCTBIO.

NMHAWMBUAYAJIBHOCTL BPEH/IA (brand personality) — uaeHTHYHOCTD
OpeHa, BEIpaKCHHAS B TEPMUHAX WHAWBUIYAIBHBIX YEPT YEIIOBEKA.

NMHHOBAILIMOHHASI YACTHAS TOPI'OBASI MAPKA (innovative
private label) — yactHas ToproBas Mapka, CO37arOIIAsACsA TOPTOBBIMU CETSIMHU IS
YIOBJICTBOPEHHUS CIpOCa TMOKYIMAaTeNe, CTPeMSIIUXCS pasHOOOpa3uTh CBOU

MOKYIIKH.
MHHOBAIIMOHHBII COBMECTHBIM BPEHJMHI (innovative co-
branding) — Bua coBMEeCTHOTO OpeHAMHTA, XapaKTEPHU3YIOIIMICS HAWBBICIICH

CTCTICHBI0O MApPOYHON HWHTETpaIuu OpeHIO0B-TIAPTHEPOB; B OOJBIIMHCTBE CIIyYacB
pPE3yIHTATOM COTJIANICHUS SIBJISIETCS CO3/IaHME HOBOTO TOBapa C MCIOIh30BAHUEM
MMEH OpEeHIOB-TIapTHEPOB.

NCKTIOUYUTEJIbBHAS JIMLIEH3US (exclusive license) — nwuieHsus, B
COOTBETCTBHHM C KOTOPOW JIMIIEH3WATy (IMOJy4yaTeNnio) TepemaeTcss NpaBo Ha
WCITOJIb30BAaHUE TOBApHOTO 3HAKAa B TIpelejaX, OTOBOPEHHBIX JIOTOBOPOM, C
COXpaHCHUEM 3a JIMIICH3WapoM (BIIaJENbIIeM) IpaBa HAa €r0 HCIIOJIh30BAaHUC B
JacTH, HE TTepeIaBaeMoil JINIICH3UATY.
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KAIIUTAJI BPEHJIA (brand equity) — JONOJHUTENBHBIA OXOI,
MOJIYYCHHBIH TOCPEACTBOM (OPMHUPOBAHUS YCTOWYMBBIX OTHOILIEHUN MEXKIY
OpEHJIOM U €r0 OTPEOUTEIIIMHU.

KAIIUTAJI BPEH/IACITO3UII [NOTPEBUTEJIA
(consumer'sbrandequity) - COBOKYITHOCTh TPEJCTaBICHHA 00 OCOOCHHOCTSIX
OpeHna, BO3HHUKAIOMUX Oyiaromaps (popMUpPOBaHUIO MOTPEOUTETHCKUX 3HAHUN O
HEM.

KAPTA TTIO3UIIMOHUPOBAHUA/BOCIIPUATUSA BPEHIIA (perceived
brand map) — HarasIHOE OTOOpa)KCHHWE PHIHOYHOW MO3HMIMK OpEH/Ia; MOXKET
MPUMEHSTHCS JIJISl CPAaBHEHUS MO3UIINI OpeHI0B-KOHKYPEHTOB 10 BEIOPAHHBIM J1JIs
MOCTPOEHUS TO3UITMOHHOM KapThl XapaKTEPUCTUKAM.

KBA3UIIO3ULIMOHNPOBAHUE BPEHJIA (quasi-positioning of brand)
— WCIOJIb30BAaHUE B TTO3UITMOHUPOBAHUH OpeH/Ia JOTIOJHUTEIHPHOW, HHOT/Ia HUYE-
ro HE 3HAYameHd IS TMOTPEOUTENs XapaKTEPUCTHKH MPOIYKTA, BBIICISIONICH
MapKy Cpeii KOHKYPEHTOB.

KATETOPUAJIBHOE PACHIMPEHUE BPEHJIA (brand category
extension) — WUCMoIb30BaHUE CYIIECTBYIOIIEIO MApOYHOTO UMECHH IS BBIXOJA B
HOBYIO TOBapHYIO KaTErOpHIO.

KOJIJIEKTUBHBIA TOBAPHBIM 3HAK (collective trademark) —
TOBApHBIA 3HAK OOBEITUHCHHUS JIHII, IPEAHA3HAYCHHBIN JIsI 0003HAUYCHUS TOBAPOB,
MIPOU3BOAMMBIX W/WJIH PEaTU3yeMbIX BXOASIIUMH B TaHHOE O0OBEINHEHUE JIMIIAMH.

KOMBMHMWPOBAHHBIII BPEHJMHI (shared branding) — dopma
OpeHauHTa, TIPU KOTOPOW MapoyHble MMEHA KOMITaHUU (MacTep-OpeHaa) u ToBapa
(cy0Openna) oObeIMHSIOTCS B €AUHOM Ha3BaHHH.

KOMMVYHUKATHUBHAS DODPEKTUBHOCTL PEKJIAMBI (advertising
communicative effectiveness) — sddekTuBHOCTh peKiIaMbl, XapakTepuzyemas
CTCTICHBIO TPUBIICYCHUS BHHMAHHWS TOTCHIIMAIBHBIX TIOKYIIaTeJeh, 3armo-
MHHAEMOCTBIO PEKJIAMHBIX COOOILIEHU.

KOHKYPEHTHOE TTO3UIIMOHMUPOBAHUE (competitive positioning)
— comocTaBlieHHe OpeHJa KOMIIAaHWM C TOPTOBBIMH MapKaMU KOHKYPEHTOB C
IEJIbI0 BBISIBIICHNS KOHKYPEHTHBIX MMPEUMYIIECTB COMOCTABISIEMBIX MaPOK.

KOHIIEIIWA KOHTAKTHOI'O BPEHIAMHI'A (brand touchpoints
concept) — KoOHIIENIMsI, OCHOBaHHAass Ha OICHKE 3(P(PEKTHUBHOCTH YIpPaBICHHUS
OpeHIOM TyTeM BBIJCIICHHUS M KOHTPOJISI TOYEK KOHTaKTa OpeHIa | MOTPEOUTEIIS.

KOPIIOPATUBHBIM  BPEHJ]  (corporate  brand) —  6Gpeng,
UACHTUDUITUPYIOIINI KOPIIOPAITHIO, KOTOpast MPOU3BOAUT TOBAPHI U/HIIA YCITYTH.

KOPITOPATUBHBIN BPEH]] C UCITOJIb30BAHUEM JECKPUIITOPA
(descriptive corporate brand) — Bun KOpmopaTuBHOTO OpeHIA, TPUMEHSEMBIN B
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ciydae, KOTJla MacTep-OpeHIOM SIBISICTCS Ha3BaHWE KOMITAHWH, a WHIAMKATOPOM
NPUHAICKHOCTH K OINpPEACICHHOW TOBApHOW KATErOpHH WM PHIHOYHOMY
CETMEHTY SIBIISIETCS ICCKPHUIITOP.

KOPITOPATHUBHBIII MOHOJIUTHBIM BPEHJ] (monolithic corporate
brand) — Bux kKopropaTHBHOTO OpeH 1A, TPUMEHICMBIN B Cllydae, KOT/1a Ha3BaHHUE
KOMITaHUU (0€3 MCIoNb30BaHUs CyOOpEHI0B) MEPEHOCUTCS HAa TOBAphl U3 JIPYTUX
TOBApHBIX KATETOPH, U OAWH U TOT K€ OpeH MOIEP)KUBACT HECKOJIBKO TOBapOB
Ha Pa3JIMYHBIX PhIHKAX.

JIMYHOCTL BPEHJA (brand personality) — cm. WuauBHayaabHOCTH
OpeHna.

JIMYHBIE TTPOJAXU (personal selling) — uHCTpyMEHT MapKEeTHHTOBBIX
KOMMYHUKAIMI; YCTAHOBJICHUE JIMYHOTO KOHTaKTa TIpojJiaBma (TOPTOBOTO
MIPEACTaBUTENS, KOMMHUBOSDKEpPA, PO3HHYHOTO TMPOJABIa) C OJAHUM WU He-
CKOJIBKMMH TOTCHIUATLHBIMHU TTOKYHATEISIMHU C IETIBI0 OCYIICCTBICHHS TIPOJIAXHU
TOBapa.

JIMHEH3UPOBAHUWE BPEHJIA (brand licensing) — wucnonb3oBaHue
OpeHna Apyroi GuUpMoil Mo COTNANICHUIO ¢ KOMITAHUEH-BIIa IEIbIIEM.

JIMLIEH3MOHHBIN JJOI'OBOP (license contract) — 1oroBop Mexry JiH-
LeH3uapoM (BIaJeiblieM) W JIMIEH3UaToM (IOJydaresieM) IO OTYYXKJICHHIO
OpeHna.

JIOTOTHII (logotype) — Ha3BaHue OpeHja B ONPEICICHHOM HayepTaHUU
(c TpUMEHEHUEM ONpeneseHHON OYKBEHHO-IIPU(PTOBOM TapHUTYpPHI), HCHOJb-
3yeMoe KOMIIaHuen i uieHTu(puKaImy ceosi caMoil WJIM CBOUX MPOAYKTOB.

JIOAJIBHOCTDB BPEH/LY (brand loyalty) — xapakTepucTrka mokymnaress,
OTIpEJIEIISIIONIAsl €ro MPUBEPKEHHOCTh OMpeIeIEHHOMY OpeHay (KOpPIOpaTUBHOMY
WU TOBAPHOMY).

MAPKETHMHI'OBBIE KOMMVYHUKAIIMN (marketing communications)
— CpencTBa, MO3BOJSIONIME KOMIIAHWU TiepeaaBaTh HMHPOpMAIUI0 O OpeHae u
KOMITaHHUH II€JICBON ayIUTOPHH.

MAPKETHUHI-MUKC (marketing-mix) — COBOKYITHOCTb CPEICTB BO3/EH-
CTBUS Ha MOTpeOUTENEH IIEIEBOTO PBIHKA C IIEJIbI0 BBI3BATH Y HUX KEIAEMYIO
OTBETHYIO peaKkIuio. TpaJulMOHHBIN MapKETHHT-MHUKC BKIIO4aeT B ce0s 4 «Px»:
toBap {product), mena (price), mecro (place) m CTUMyIUpOBaHHE MPOIAK
(promotion).

MAPOYHOE UM — ob6o3HaueHue OpeHaa, COCTOSIIEE U3 CJI0B, OYKB, Y-
cell, KOTOPbIE MOYKHO MTPOU3HECTH.

MAPOYHBII KATIUTAJI — cm. Karnuran Gpenza.
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MAPOYHBIN «KAHHUBAJIN3M» (brand cannibalism) — mapkerunrosoe
ABJICHUE, UMEIOIIEE MECTO, KOTJla KOMIIAHUS paclIupsieT CBOW TOBAPHBIM accop-
TUMEHT IIyTEM BBIITyCKa HOBOW TOPrOBOM MapKH, MPOJAXU KOTOPOW pacTyT 3a
CUET YMEHBIICHMS TPOJIaX Jpyroil (crapoi) Mapku, oOecreyuBaIoOlIel CyIle-
CTBEHHYIO 4acCTh MPUOBUIA KOMIIAHUH.

MAPOUYHBIN ITOPT®EJb (brand portfolio) — cm. TToptdens GpeHaos.

MACTEP-BPEH/I (master brand) — pomoBoe (ri1aBHOE) OHATHE B COCTaB-
HOM WMEHHU OpeH/a, SBJISIONICECS TJIABHBIM HHIMKATOPOM TOBAPHOTO TMPEIIO-
xeHusi. Ponb Mactep-OpeHsia B OOJIBIIMHCTBE CIy4aeB HIPaeT POIUTEIbCKUN
(KOpTIOpaTUBHBIN, TOBAPHOTO CEMEICTBA) OpEHJ, BBIMOJIHSIONMNA B OCHOBHOM
o0y IAr0NIYI0 K TOKYNKEe (DYHKIIHIO.

MATEPUAJIBHBIE AKTHBBI (tangible assets) — Bux umymecTBa
IOpUIMYECKOTO MU (PU3UYECKOTO JIMIlA, 3aHUMAIOIIUXCS MPEIPUHUMATEIHCKON
NeATEIbHOCTBIO; KalluTalbHbIE (HApUMEp, HEABUKUMOCTh, 000py10BaHuE) U (u-
HAHCOBBIC (KPEIUTHI, IIEHHbIC OyMaru) aKTUBBI.

MEXJIYHAPOJHBII KJIACCHUO®UKATOP TOBAPOB U VYCIIYD
(International Classifier list of Goods and Services for the Purposes of the
Registration of Marks) — mepeuenb TOBapoB M YCIIyT, Ui KOTOPBIX 3asBJISICTCS
TOBapHbI 3HAK B COOTBETCTBUU ¢ MeXAyHapOJHOU KiIacCU(PUKaLUEl TOBAPOB U
yeiyr (MKTY).

METO/1 OLEHKUA HEOBXOJIMMBIX PACXOOB HA
BOCCO3JJAHUE BPEH/IA (replacement cost-based valuation method) — meron,
OTIPEIEIISIIONTNI CTOMMOCTh OpeHJla Ha OCHOBE OIICHKH HEOOXOJIMMBIX 3aTpar Ha
BOCCO3[JaHME TOPrOBOW MApPKH, HKBUBAJIECHTHOW CYIIECTBYIOUIEH, C YYE€TOM
YCTaHOBJICHHBIX TapaMEeTPOB: W3BECTHOCTH, MPOIEHTAa MPOOHBIX U TOBTOPHBIX
MOKYTIOK, Pa3BUTOCTU IUCTPUOBIOTOPCKON CETH, aOCOJNIOTHOW M OTHOCHUTEIIbHOU
JIOJIM Ha pbIHKE, MO3UTUBHOCTH HWMHJIKA, KOJIMYECTBA CTpaH, B KOTOPBIX
MIPUCYTCTBYET TOProBasi Mapka, u T. 1.

METOJI OHLEHKHN IIOHECEHHbLIX 3ATPAT HA CO3AAHUE U
I[MPOABWXEHUE BPEHJIA (historical cost-based valuation method) — meron,
OTIPEIEIISIIONTNN CTOMMOCTh OpeHJIa CYMMHUPOBAHHUEM TIOHECEHHBIX PAcXOI0B Ha
ero pas3paboTKy, TMPOABMKECHHE C TIOMOIIBID CPEICTB MapKETHHTOBBIX
KOMMYHUKAIIMH, pErUCTPAIIUIO 3a TIEPHO/] CYIIIEeCTBOBAHMS OpeH/a.

METO/J OCBOBOXIEHHWA OT POSJITU (royalty relief valuation
method) — MeTo/ OLIeHKH CTOMMOCTH OpeH/1a, OCHOBAHHBIN Ha MPEIITOJIOKECHUN O
TOM, YTO €cJii Obl KOMIIAaHUS MCIOJIb30Baja OpeHJ IO JOTOBOPY JUUEH3UHU WITU
dbpaHUaif3uHTa, TO OHA JTOJDKHA ObLIa OBl BBHIIJIAYMBATH JIUIICH3UAPY (BJIAJIETIBILY
JIMIIEH3UHU ) HEKOTOPBIN MPOLIEHT — POSUITH.
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METO/1 PEAJIbHBIX OIILMOHOB (real option's approach) — meron
OLICHKH CTOMMOCTH OpeHIa, MPEeJOCTaBISIONINI BO3MOXKHOCTh YYUTHIBATH IPH
OTIpE/ICTICHHOW CTOMMOCTH OpeHJa BEpOSTHBIC M3MCHCHHSI BHEIIHUX YCIOBHH H
aJICKBaTHYIO PEaKIIMI0 MEHEPKMEHTa Ha HUX.

METOJ] IIEHOBOM IIPEMHUHM (price premium method) — wmeron
OTIPEJICIICHNS] CTOMMOCTH OpeH/Ia, YIUTHIBAIOIINI TO 0OCTOSTEIHCTBO, YTO OPEHII,
UMEIOIINI JIOSNTBHBIX MOTpeOUTEeNeH, OnpeeieHHbIE XapaKTePUCTHKU (KaueCTBO
OpeH/a, OCBEIOMJIEHHOCTh O HEM, cujia OpeHja), IMO3BOJIUT ITPOU3BOJUTEIIO
TOBapa W/WIM YCIYTH yCTaHABIMBATh OOJee BBICOKYIO IIEHY, TO €CTh HaJI0aBKy K
CpeIHEPBIHOYHOM TICHE.

METOJl SKCTPAIIOJIALMA AHAJIOTUYHBIX WJIN TIOXOXUX
CIEJIOK (extrapolation method of similar transactions) — oLeHOYHBINH TOAXO0I K
OTIPEIETICHUIO CTOMMOCTH OpeH/a MyTeM aHalu3a YXKe COCTOSBIIUXCS HA PBHIHKE
AHAJIOTUYHBIX CJIEIIOK.

METPUKN DODPOPEKTHMBHOCTU BPEHIAMHI'A (metrics of branding
effectiveness) — mokaszarenu oneHkd 3()(QEKTUBHOCTH JEHCTBUA OpeH -
OPUEHTHUPOBAHHOW KOMIIAHWHU, T. €. KOMIAHWH, NPHUACPKUBAIOIMICUCS TIpH
NPUHATUU CTpPATETMYECKUX pEIICHUN IMpaBuja COOTBETCTBUS TaKUX pEHICHUMN
CYILIECTBYIOIIEH WU KeJlaeMon Opena-nonutuke ([»Buc, [{anH).

MOJEJIb BRANDDYNAMICS™ (BrandDynamics™ model) — monens,
paspaborannas kommnanueir Millward Brown, no3Bonstomias 3p¢GeKkTHBHO U3Me-
pATH cuily OpeHJa W MmoTeHnuana ero pocta. OCHOBHBIMHM COCTABIISIOIIUMU ITON
moaenu sBistores: Brand, Dynamics Pyramid («I[Tupamuma Openpma)», Brand
Signature («IToamuce Openma»), Voltage («Dueprust OpeHIa).

MOJIEJIb «KJTAZIBUIA» BPEHIOB (Graveyard model) - moxess, pa3pa-
OoTaHHas KOHCaNTHHTOBoW Kommanued Young and Rubicam Europe, npen-
Ha3HA4YCHHAsl /I JIETAIBHOTO aHajn3a JOCTUTAaeMOW H3BECTHOCTH OpeHnaa u
OTpakaroIas BO3MOXKHOCTH €r0 CIIOHTAaHHOTO BCIIOMHUHAHHS W Y3HaBaHUS C
MOJICKa3KOMH.

MOJIEJIb «JIECTHULIBI JIOAJIBHOCTU KJIIMEHTA» (The Customer's
Loyalty Ladder model) — mozens I1. Yunrona, pasnensroias moTpeOUTeeH mo
cTeneHu nX ahPEeKTUBHON U TOBEACHUYECCKOM JIOSITLHOCTH OpEeHTY.

MOJIEJIb MAPOYHBIX CTPATEIMI D. TAVBEPA (model for brand
strategy options) — wmojenp pa3pabOTKH OpeHA-CTpaTernii Ha OCHOBE JBYX
napamMeTpoB: a) TOBAPHOM KaTeropuu, B KOTOPOH onepupyeT OpeH (mpexHel niu
HOBOM ISl KOMITaHUK); 0) MApOYHOTO UMEHH, KOTOPOE UCIOJIb3YeTCs AJIS BIXOJa
B TOBApPHYIO KaTEropuIo (IIPEKHETO WIA HOBOTO).
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MOJEJIb TIJIAHUPOBAHUA WJIEHTUYHOCTU BPEHIA (brand
identity planning model) — Moxens co3gaHus U pa3BUTHS UACHTUYHOCTH OpeHa,
co3nanHas J[. Aakepom.

MOJNOUKALIMA BPEH/IA (brand modifier) - coznanue ToproBsix Mapok
Ha OCHOBE OCOOBIX BEpCHIl TOBapa, CBHUJICTEIILCTBYIOIIMX 00 YCOBEpILIEHCTBOBA-
HUSIX WU OTJIMYUSIX MapoK.

MVYJIbTUMAPOUYHAS CTPATEI'MS (multlbrand strategy) — Bua Open-
CTpaTeruu, KOTOPbIN MOAPa3yMEBAET CO3/IaHUE TOMOTHUTEIBHBIX TOPTOBBIX MAPOK
B paMKax OJIHOM TOBapHON KaTETOPHUHU.

HAMEKAIOIIME MAPOYHbBIE HA3BAHIA (suggestive brand names) -
CJIOBECHBIE 0003HaUCHUs OpeH/Ia, coIepKallle YIIOMUHAHUE O €ro OTICIbHBIX Xa-
PAKTEPUCTUKAX U CBOKCTBAX.

HEWUCKJIIOUWTEJIBHAA JIMLEH3UA  (non-exclusive license) —
JIUIIEH3US, B COOTBETCTBUU C KOTOPOU JUIIEH3UAT (MOJIydYaTelib) MOJy4aeT MpaBo
MCIIOJIB30BaTh TOBAPHBIN 3HAK B Ipejeiax, 0003HauY€HHBIX JOTOBOPOM (HarpuMmep,
Ha OrOBOPEHHOW TEPPUTOPUM B OrOBOpEHHBIE CpokH). Ilpu 3TOM muueH3uap
(Bmazener) coxpaHsieT 3a COOOW MpPaBO MCMOJIL30BATh TOBAPHBIA 3HAK U IPABO
MPEAOCTABIATh JULEH3UU TPETHUM JIALIAM.

HEUMMHI (naming) — mponeaypa pa3paboTKi MapoYHOro MMEHH.

HEMATEPUAJIBHBIE AKTHBBI (intangible assets) — nroOble akTHBBI
OpraHu3allii, HE UMEIOIIME BEleCTBEHHO-MaTeprualibHOIO CcyOcTpara (KaKk u3Me-
psieMble, TaK U HE U3MEPSAEMbIC), HAXOSIIHNECS B €€ BJIAJICHUU U UCIIOJIb3yEeMbIC B
XO3SIMCTBEHHOU JIESITEJIbHOCTH.

OBBEMHBIE TOBAPHBIE 3HAKMU (three-dimensional trademarks) —
Pa3HOBUJHOCTh NU300pa3uTEIBHBIX 3HAKOB, M300pakeHne KOTOPBIX
MpeACTaBIAETCS (M 3aMIIAETCS) B TPEXMEPHOM U3MEPEHUH.

OBIIEN3BECTHBIE TOBAPHBIE 3HAKU (well-known trademarks) —
TOBAapHbIC 3HAKU WJIM 0003HAYEHUsI, KOTOPhIE B PE3yIbTaTe UX MHTCHCUBHOIO UC-
MOJIb30BaHUSI CTAIM Ha YKa3aHHYIO B 3asBJICHUU HA PETUCTPALMIO JATy HMIHUPOKO
M3BECTHBI cpeau noTpedurenei B Poccutickoit deneparnmm.

OITMCATEJIbBHOE UMS BPEHJIA (descriptive brand name) — cioBecrHoe
o00O3HaueHNe, HEMOCPEACTBEHHO YKa3bIBAIOIIEe HAa MApPKUPYEMBIM TOBAp WIH
YCIyTYy.

OIITUMU3ALIA MAPOYHOI'O TIOPT®EJIA  (brand  portfolio
optimization — nporiecc, HanpaBJICHHBIH Ha (GOpMUpPOBaHKE COATAHCUPOBAHHOMN
CHUCTEMbl MAapOK, TIO3BOJISIONICH TMOJYYUTh CHUHEpreTudeckuit sddexkr or ux
CTPYKTYPUPOBAHHOTO B3aUMO/ICHCTBUSI.
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OCBEJAOMJIEHHOCTBb O BPEHJIE (brand awareness) - crnocoOHOCTB
noKynaTesst uIeHTu(pUIpoBath (y3HaTh U BCIIOMHUTH) TOPTOBYIO MApKy BHYTPH
JTAHHOM TOBApHOI KaTEropuu B 00beMe, JOCTATOYHOM JIJIsl COBEPILICHUS TOKYTIKH.

[NABJIMK PHJIEMILIEH3 / PR (public relations) — wuHCTpyMeHT
MapKeTUHTOBBIX ~ KOMMYHHUKAIMA,  TPUMEHSEMBIM  uisi  (opMupoBaHUs
MO3UTUBHOTO OOIIIECTBEHHOTO MHEHUS O (prpMe U €e MapOUYHBIX TOBapax/yciayrax.

I[MTEPCOHAXX/JINLIO BPEH/IA (trade character) — nepcona, pekiiaMupyo-
mas TOBap/yCiIyry, UMs KOTOpPOH MPOYHO AaCCOMMHUPYETCS C ATUM TOBapom/
YCIIYTOH.

«IUPAMUJA BPEHJA» (Brand Dynamics Pyramid) — wMoxens,
JEeMOHCTpUpytomias (opMUpPOBaHUE JIOSUIBHOCTU OpEHy B IEJIEBOM TIpyIIe
NOTpeOUTENEH.

TTOBYXXJIAIOIINI BPEHJ] — 6pera ¢ BEAYIINM, TIPEIONpeEIeIsIOnM
MOKYNKYy MOTHBOM. [lo0ykmaeT moTpeOuTesns MpUHATh PEIICHHE O TOKYIKE, IT0-
CKOJIBKY €ro IIEHHOCTh ONPENESeT MOTPEOUTENCKUE BBITOABI OT TMOKYIKHA H
WCITI0JIb30BAHUS TOBapa.

I[TOBEJAEHUYECKAA JIOAJBHOCTb BPEHJ1Y (transactional brand
loyalty) — Tun J0ssIBHOCTH, WMEIOIIMH MECTO TpU MOKYyNKe OpeHaa Ha
MIOCTOSTHHOW OCHOBE MPU OTCYTCTBHH SMOITHOHAIBHON MTPUBS3aHHOCTH K HEMY.

I[MOAJIEJIKA BPEH/IA (brand counterfeiting) — npeayMbIlieHHOE TTPOM3-
BOJCTBO W peanm3alivs XYAIIUX M0 Ka4eCTBY KOMHH TOBapOB, MapKHPOBAHHBIX
W3BECTHBIM 3HAKOM, C IICJIbI0 HE3aKOHHOTO IMTPUCBOCHUS JOXO/IOB.

OJJEPXKUBAIOIIINIT  BPEHJ (endorser brand) —  Gpeng,
OKa3bIBAIOIINKA MOJEPKKY MoOyknaromemy openay (Openny- «apaiBepy»). Kak
npaBuiio, 3Ty (GYHKIMIO BBITIOJHIET POAUTENIbCKUN (KOPHMOpPATUBHBIN) OpEH],
MPU3BAHHBIA BBI3BIBATH JOBEPHE K TEM OOCIIaHUsIM, KOTOpbIE 3aJ0KEHBI B
3asIBJICHUH O TTO3UIIMOHUPOBAHUH OpeHa- «IpaiBepay.

«[TOAIMNUCH BPEHJIA» (brand signature) — mnporeHT moTpeOuTeINeH,
NEePEXOAANINX C YPOBHS Ha YPOBCHb «IMHPAMHIbI OpEHIa» B TEPMUHOJIOTHH
mozean BrandDynamics™,

I[MOABEMHAS CUJIA BPEH/IA (brand leverage) — crocoOHOCTh OpeHa
K PacIIMPEHUI0 B HOBBIC TOBAPHBIC KATETOPUU WM PACIPOCTPAHCHHUIO HA HOBBIC

PBIHKH.
[TO3ULIUOHNPOBAHUE BPEHJIA B CO3HAHUKM IIOTPEBUTEJIA
(brand positioning in consumer CONSCIOUSNESS) — HeWCTBUSA IO pPa3pabOTKe

NPE/UIOKECHUSI KOMITAHUU M €€ HMMUJKA, HANpaBJICHHBIC HAa TO, YTOOBI 3aHATH
000c00JIeHHOE 01aronpusATHOE MOJIOKEHNE B CO3HAHHUH 1I€JICBOM TPYIIIIHL.
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[MTO3NITMOHNPOBAHUE BPEHJIA-xKJIOHA» (me-too brand
positioning) — BapHaHT MO3UIMOHUPOBAHMS, IPH KOTOPOM HOBBIH OpeH.
UMUTHPYET OCHOBHBIC XAapaKTEPUCTUKH OpeHJa, 3aHWMAOIIETO IICHTPOBOE
MO3UITMOHUPOBAHHE.

[MOTEHLIMAJI POCTA BPEHJIIA (brand stature) — waamukatop 310pOBbBsI
OpeHa, OTpaXkarolIuil CYIIECTBYIOIICE MOJOKEHUE OpeHIa, BOBMOKHOCTH €ro 0y-
JYIIETO pocTa.

I[TOTPEBUTEJIbCKUE TOBAPbHI ITOBCEJJHEBHOI'O CITPOCA (Fast
Moving Consumer Goods, FMCG) — ToBapsbl, HanboJiee 4acTo ImpHOOpeTaeMbIe
noTpeduTeNsIMU | 00JaJarolne BBICOKOW 000padyrMBacMOCThIO  (TIPOAYKTHI
MUTaHUs, TPOXJIAIUTEIbHbIC HAIUTKY, 3yOHasl MacTa U T. 11.).

[MIPEBEHTHBHBIN CIIOCOB 3AIIIUTHI TOBAPHOI'O 3HAKA (prevent
measures of trademark legal protection) — ymnpexnaromnpe Mepbl PaBOBOM
OXpaHbl OpeHa.

I[MPEMMYIIECTBA BPEHJIA (brand advantages) — BocnpuHHMaeMas
CIIOCOOHOCTh OpeHJla MPEIOCTaBIATh BBITOJABI JIy4Ille, YeM 3TO JENAI0T APyTHe
TOPTOBBIE MAPKH.

[MPUOPUTETHOE BCIIOMUWHAHUWE BPEHJIA (top of mind brand
awareness) — OpeHJ, KOTOPbI B TeCTEe Ha BCIIOMHHAHWE PECHOHJCHT HA3bIBACT
MIEPBBIM B paMKaX TOBAPHOUW KaTETOPHUH.

I[TPOTPAMMA JIOAJIBHOCTU BPEHAY (brand ioyaity program) —
KOMITJIEKC MEpPONPHITHH 1O (OPMUPOBAHMIO, YKPEIUICHHIO M TIOJACP’KaHUIO
NOTPEOUTETHCKON TPUBEPIKEHHOCTH OPEHTY.

ITPOJIAKT IIJIEMCMEHT (product placement) — peknamHoe pa3MelieHne
MapOYHOTO TOBapa/yCIyru B Xy/I0)KECTBEHHOM MPOU3BEICHHH.

[MTPOM3BOJILHOE HA3BAHUWE BPEHJIA (arbitrary brand name) —
MapoyHO€ WM, KOTOpPOE HECET OMNpeAeNiEHHYI0 CMBICIOBYIO HArpy3ky B
MOBCEIHEBHOM OOWXOJie, HO HE HWMEET accolualuii ¢ 0003HadYaeMbIM C €ro
MTOMOIIIBI0 TOBApOM/ YCIYTOM.

I[MCEBAOMHOCTPAHHBIE BPEH/IbI (pseudo foreign brands) — 6penbl
(TOBapHBIE 3HAKHW), MPOJBHUTAEMbIE POCCHHUCKMMU KOMMAHUSMU Ha PBIHKE O]
WHOCTPAHHBIMU MapOYHBIMU HMEHAMHU.

[ICEBJIOPOCCUMCKHME BPEH/IBI (pseudo Russian brands) — Gpersi,
IIPOJIBUTAaEMBbIC 3apyOEKHBIMU KOMITAHHSIMU Ha POCCHMCKUIN PBIHOK TIOJT PYCCKUMHU
Ha3BaHUSIMHU.

PACTATMBAHUE BPEHJIA «BHW3» (stretching the brand down) —
CO3/IaHM€ HOBOTO MAapOYHOTO TOBapa, OTIMYAIOLIErocss OT 0a3oBoro Oolee
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IIPOCTOW KOHCTPYKLIMEN, TEXHOJIOTHEW HW3TOTOBJIEHUS M, KaK CIEACTBUE, Yalle
Bcero 0osiee HU3KUM KaueCTBOM U LIEHOM.

PACIIMPEHUE TOBAPHOM JIMHUM (product iine extension) —
pa3paboTka HOBOW pa3HOBUJHOCTHM TOBapa/yCIyrd, HMEIOIIEH Takoe ke
Ha3HAYEHHUE, KAK YK€ CYLIECTBYIOUIUE BUIbI NPOAYKIUHU, CXOJHYIO UIEHTUYHOCTD,
HO Jarolied moTpeOuTeNo Apyrue mpeumyiiecTBa (BHUI, pa3Mep, BKYC, TU3aiH
YIaKOBKH U T. I1.).

PACIIUPEHHAA UJJEHTUYHOCTDH BPEHJIA (extended brand identity)
— BHUJ WJACHTHUYHOCTH OpeHjaa, BKIIOYAIOMIUA TIOMHUMO  CTEp>KHEBOMU
UJICHTUYHOCTHU JIOMOJIHUTENIbHBIE aCCOIMAIIMU, CBSI3aHHbIE C OPEHIOM (OTAEIIbHbIE
XapaKTEePUCTUKU MapOYHOTO TOBapa, CUMBOJIBI OpeH/Ia, pEKJIaMHbIE TIEPCOHAXKHU U
T. 1.).

PEBPEHIVHI (rebranding) — PEKOHCTPYKITHS OpeHna,
CONMPOBOXKJAIOIIASICS ~ M3MEHEHHMEM  €ro  BepOAJIbHBIX WU BHU3YaJIbHbBIX
UAEHTU(PUKATOPOB (MMEHH, JIOTOTUIA, (PMPMEHHOTO 1[BETa, cioraHa u T. 1.). [lpu
ATOM BO3MO>KHBI JIBa TUMA peOPEHANHTa: MATKUM U PaIUKaIbHBIN.

PEKJIAMA (advertising) — nro0ass omiaueHHass KOHKPETHBIM JIHIIOM
dbopma KOMMYHHUKaILIUA, KOTOpas MpeaHa3HayeHa JJid MPOJABUKEHUSI KOMITAHUH U
€€ TOBapOB/yCIIYT.

PEKOMEHJIATEJIbHBI BPEHJIMHI' (endorsed branding) — Bux
OpeHauHTra, TpH KOTOPOM POJMUTENBCKUI OpeH]l WrpaeT pojib MNOIIEPIKKU
TOBapHOTO OpeHAa.

PEHEMMMHI (renaming) — cMeHa Ha3BaHMS MAapOYHOIO MPOIYKTA HIIH
KOMITaHUH, TIPOBOMMAsI, KaK TPAaBUIIO, 0€3 U3MEHEHUS JIPYTUX UACHTU(PHUKATOPOB
OpeHa.

PEITIOSULIMOHUPOBAHUE BPEHJA  (brand repositioning) —
CO3HATEIbHOE H3MEHEHUE NO3MIMU OpeHJa Ha pbIHKE, HaIpaBJIE€HHOE Ha TO,
yTOOBl J00aBUTHh LIEHHOCTh MPEAJIOKEHUIO, W3MEHUB IPEACTABICHUE O HEM
noTpeduTeNst (accoluanyu), Wil PacIIUpUTh IEJIEBYI0 ayauTOpuio OpeHna (3a
CUET IPUBJICYECHHS HOBOI'O CErMEHTa), CO3JaB JJII HEE HOBBIE YHHUKAJbHBIE
aCCOLIMALINH.

PECTAMJIMHI BPEHJIA (brand restyling) — mpouecc 0GHOBICHHUS
aTpuOyTOoB OpeHna (Jiorotumna, (UPMEHHOTO 3HAKA, YMAKOBKM W T. II.), HE
3aTpParuBarOlUi UACHTUYHOCTH TOPTOBOM MapKH.

POSJITU (royalty) — xommeHcalus, BEIIUTAYMBacMast JTUIICH3UATOM JIUIICH-
3Mapy B TEUEHHWE OTOBOPEHHOI'O MEPHOJA 32 HUCIOJIb30BAHUE MPAaB HA BPEMEHHOE
o0iasiaHue TOBAPHBIM 3HAKOM B (hOpME ONPEEICHHOTO MPOIEHTa OT CTOUMOCTH
peanr30BaHHBIX MAPOYHBIX TOBAPOB.
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PBIHOYHBIN IMOJXOJ K OLIEHKE CTOMMOCTHU BPEHJIA {market-
based evaluation method) — meToz oreHKH CTOMMOCTH OpeH/1a, MPOU3BOANMON Ha
OCHOBAHMHM JIaHHBIX O TMpPOAaXaX COMNOCTABUMBIX OpEHJOB KOMIIAHUM-
KOHKYPEHTOB.

CUJIA BPEHJA (brand strength) — moka3arens, ONpeCIISIOIINNCS,
cormacio Moxenu BrandAsset® Valuator (BAV), BO3MOXHOCTBIO TIPOJaKU
OOJBIIEr0 KOJMYECTBA MAPOYHOI'O TOBapa OOJbIIEMY YHCIYy HOTPEOUTENEH IO
0osee BBHICOKOW II€HE M 3aBUCALINI OT ABYX MEPEMEHHBIX: AU(PEpeHIranuu u
aKTyaJbHOCTU OpeHjia /il MoTpeduTenen.

CHUMBOJIBHBIE BBII'OJbI BPEHJIA (symbolic benefits of brand) —
BBITOJIbI OT YAOBJIETBOPEHUSI MOTPEOHOCTH B CAMOBBIPAKEHUU U COLUAIBHOM
0J100p€HUH, TPETOCTABIISIEMbIE TOTPEOUTENIO OPEHIOM.

CJIOBECHBIE TOBAPHBIE 3HAKH (word trademarks) — o6o3HaueHus
TOBapHOTO 3HAKa B BUJIE CIIOBA, CIOBOCOYETAHUS WM CIOTaHa.

CJIOTI'AH (slogan) — kpatkasi, JISTKO 3allOMHHAOIIAsICs Gpasa, TOHOCIIas
B C)KaTo# (CBEpHYTOI) (hopMe OCHOBHBIEC IICHHOCTU OpeH/Ia, 3aJI0KEHHBIE B OpEH/I-
CTpaTeTuu WIN PEKJIAMHON KaMITaHHUH.

COBMECTHBIM BPEH]] (co-brand) — GpeHz, SBISIOLIMIACS Pe3yIbTaTOM
COBMECTHOT'O OpEHIUHTA.

COBMECTHBIM BPEHJIUHI (co-branding) — dopma corpyaHndecTsa
MeXAy AByMs U Oosiee OpeHJlaMu, B JOCTATOYHOM CTENEHU U3BECTHBIMU MOTPEOu-
TEJNI0, IPU KOTOPOW COXPaHSIOTCA Ha3BaHUS BCEX OPEHIIOB-yUYaCTHUKOB; 00JiagaeT
MOTEHIIMAIOM ISl TOCTHXKEHHSI MAaKCUMAaJIbHO BO3MOYKHOW CUHEPTHU C MIOMOIIBIO
YHUKaJIBbHBIX TOCTOWHCTB KaXX/10T0 U3 OPEHI0B-Y4aCTHUKOB.

COBMECTHOE IMTPOABMXXEHUE BPEH/IOB (cross-promotion branding)
— BHJI COBMECTHOTO OpEHJMHTra, OCHOBAHHBIN Ha HEMPOIOKHUTEIHBHOM COTPYI-
HUYECTBE KOMIAHUH C IEJTbI0 COBMECTHOTO IPOJBIIKCHHSI CBOMX OPEHIOB NpHU
MTOMOIIIA COBMECTHOM PEKJIAMBbI U IPOMO-aKIIHA.

COBMECTHBIM BPEHJUHT IIPEJIJIOXKEHUS IIEHHOCTH (valueco-
branding) — Bua coBMecTHOro OpeHIWHra, OCHOBAaHHBIA Ha MPOIBHIKCHUH
IIEHHOCTH KaXJI0T0 U3 OpEeHI0B-Y4aCTHUKOB.

CITOHCOPCTBO (sponsorship) — crucrema B3aMMOBBITOAHBIX JOTOBOPHBIX
OTHOIIEHUI MEXKy CHOHCOPOM U CYOCHAMPYEMOU CTOPOHOMU (PEIUITUEHTOM), TIPH
KOTOPBIX CIIOHCOP TepeAacT PEUNNEHTY OTOBOPEHHBIC B COTJIANIEHUU PECYPCHI, a
peuunueHT OepeT Ha cedsi 00s3aTeIbCTBACOBEPIIATh JAEHCTBUS, OOIICH 3amadeit
KOTOPBIX SBISICTCS JIOCTHKCHUE KOMMYHHKAIIMOHHO-MApKETUHTOBBIX —IICJICH
CIIOHCOpA.
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CTATYCHAS YACTHAS TOI'OBAS MAPKA (status private label,
premium private label) — dgactHas ToproBas Mapka, co3laBaeMas TOPIOBBIMH
CEeTSMU JUIs CPEJIHETO IICHOBOTO CErMEHTA M CErMEHTa Kjiacca Premium, umeroras
LEJbI0 YAOBJIETBOPEHUE 3alpOCOB B HUIIE IOKYNAaTENE, 3aMHTEPECOBAHHBIX
MpEeXE BCETO B BHICOKOM Ka4eCTBE MPOAYKTA.

CTEPXHEBAS MAEHTUYHOCTbL BPEHJIA (core brand identiry) —
HEU3MEHHasl CYIIHOCTh OpeHAa, BKJIIOYAloIas B ceOs accouuanuu, KOTOpbIe
OCTAlOTCSI HEM3MEHHBIMHU TPU TIepeHOCe OpeHJa Ha HOBBIE PHIHKA M KATETOPUU
TOBApOB.

CTOUMOCTDL BPEHJIA (brand value) — nomnosHuTEIbHAS NPHOBLIE,
reHepupyemasi HemoCpeJCTBEHHO OPEHIOM.

CTPATETMYECKHME METPUKU (strategic metrics) — moka3zaTenu
s pexTUBHOCTH OpeHMHTa, 00ECIICYMBAIOIINE TUAarHOCTUKY BO3/ICHCTBUS OpeH 1A
Ha pe3yJIbTaTUBHOCTH OM3HECAa KOMITAHUH B I[EJIOM.

CTPATEIMYECKMII BPEH]] (strategic brand) — 6pena-mmaep, KOoTopblii
MpENONPENEIAECT Pa3BUTUE KOMIIAHUU B IIEJIOM.

CTPATEIMYECKMII OIINOPTYHM3M (strategic opportunism) —
OpeH- cTpaTerus, aKIEHTUPOBaHHAs HA PACIIO3HAHUH BO3MOXKHOCTEH, BO3HUKAIO-
IIUX Ha PBIHKE, U OBICTPOM pEarupoBaHUM HA HUX IyTEM HCIIOJIb30BaHUS Me-
ponpuaTuii cyoOpeHIuHTa.

CTPATEI'usa JUBEPCHUO®UKAIIMMU BPEHJIA (diversification brand
strategy) — BuJ OpeHII-CTpaTErvu, MPUMEHSICMBIA B CUTYaIlMU, KOTJIa KOMITAaHUS
UCIIOJB3YET HOBOE MApOYHOE WM [JIs TMPOABWKECHHUS MPOAYKIMH B HOBOH
TOBapHOMN KaTErOpHH.

CTPATEI'S KATEIOPUMAJIBHOI'O PACIIMUPEHUS (brand category
extension strategy) — Bux OpeHI-CTpaTerHH, MPUMEHIEMbIH B CHTyallMd, KOTJa
KOMIMAaHUs HUCIOJb3YeT CYIIECTBYIOIIEE MapoyHOE MM sl BbIXOJla B HOBYIO
TOBApPHYIO KaTErOPHUIO.

CTPATEIUSl JUHEUHOI'O PACHIMPEHMSI BPEHJA (line brand
extension strategy) — Bux OpeHI-CTpaTerdH, MPUMEHIEMbIH B CHTyallMd, KOT/a
CYIIIECTBYIOIIEE MAPOYHOE WM HCIIOJIB3YEeTCs JUisl 0003HAYEHHUsT HOBOTO TOBapa
TOM K€ TOBApHOW KATETOPHUH, BBIMYIICHHOTO JJIS YIAOBJIETBOPEHUS TOTPEOHOCTU
HOBOI'O CETMEHTA PhIHKA.

CYBBPEH/I (subbrand) — Openna, koMOMHHpYeMBIH ¢ MacTep-OpeHIOM
(KOpHoOpaTUBHBIM, OPEHJOM TOBAapPHOTO CEMEWCTBA) B CHUCTEME HACHTUYHOCTH
OpeHJa ¢ LENbI0 YCUJICHUS! WM KOPPEKTUPOBKH acCOLMAINil ¢ MacTep-OpeH oM B
KOHKPETHOM TOBAapPHOM MPEAJIOKEHUU.
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CTUMYJIMPOBAHUE CBbITA  (sales promotion) —  dopma
MapKEeTUHIOBBIX ~ KOMMYHMKAIlMi,  TpeAcTaBisdmionias  coboi  cucremy
NOOYAUTENbHBIX MEpP M MPUEMOB, HOCSIIMX, KaK MPaBUJIO, KPaTKOBPEMEHHBIM
XapaKTep U HAIMPaBJICHHBIX HA MOOUIPEHHE MOKYIKU WIH MPOIaXKU TOBapa.

CTPATEI'UA BbBITAI'MBAHUA (pulling strategy) — crparerus
MIPOJIBIKEHUS OpeH/Ia, MPU KOTOPO MapKETUHTOBBIC KOMMYHHUKAITMN HATPABIICHBI
HAa KOHEYHBIX TOTpeOuTere ToBapa C LEIbl0 (QOPMHUPOBAHUS CIIpOCa,
JOCTaTOYHOTO JJISI TOTO, YTOOBI MOOYAWTHh TOPTOBBIX MOCPEIHUKOB MPOU3BECTH
3aKyNKW HY>KHOTO TOBapa.

CTPATEI'IA TIPOTAJIKMUBAHUSA (pushing strategy) — crparerus
NPOJBIDKEHUS OpeHaa, Mpejnoaraiom@as Oojiee IIMPOKOE HCIOIb30BAHUE
TOPrOBBIX MOCPEIHUKOB W TOPrOBOro NepcoHaja (UpMbl (JIMYHBIE MPOAAXKH), a
TAaK)KE€ CTHUMYJIUMpOBaHUE c¢epbl TOProBiau (CKUIKH, 3a4eTbl, MPEMHUU) I
MIPOJIBUKEHHUSI TOBapa 1Mo KaHajgaM cObITa.

CYTb BPEHJIA (brand essence) — crepikHeBas HJICHTUYHOCTH OpeHIa,
KJItoueBoe oOelanne OpeH/ia, BRIPAXXEHHOE B KPAaTKOM cojepkaTeabHo (opme,
HEHTpaJIbHAsI ujies OpeH/1a, CaMblil TJIABHBIN DJIEMEHT €T0 COJICP>KaHMUs.

TAKTUYECKME METPUKHM (tactical metrics) — moka3aTenu,
oOecrieunBaONIMEe JAUATHOCTUKY S(PGHEKTUBHOCTH OpEeHIMHTa C TOYKU 3PECHUS
(GbOpMHPOBaHUS OTBITA IMMOKYIIATESA B TOUKaX KOHTAKTa C OPEHIOM.

TECTOMOHMAIJI (testimonial) — peknama, OoCHOBaHHas Ha TOM, 4YTO
OObIYHBIE JIOAM (HE aKTephbl) JENSATCA C MOTCHIIMAIbHBIMU TOTPEOUTEIIIMU
OTIBITOM HMCTIOJIb30BAHMS U MIOTPEOIECHUS MAPOUYHOTO TIPOTYKTA.

TOBAP (product) — 1r000# npoayKT ACITEIBHOCTH MPOU3BOIUTES, KOTO-
pBIii TIpeAHa3HayeH id NPUOOpPETEeHUs, WCIOJIb30BAaHUS WM TMOTPEOJICHMUS,
CIIOCOOHBIN YAOBJIETBOPUTH MOTPEOHOCTH MOKYIIATEIIS.

TOBAPHBI BPEH]I (product brand) — memocTHeli 06pa3 6penna,
KOTOPBIH  CKJIQIBIBACTCS W3 OMOIMOHAIBHBIX, KYJIbTYPHBIX  acCOITHAIUH,
CBSI3aHHBIX C TOBApOM, M QYHKIIMOHAIBHBIX OCOOCHHOCTEH MPOTYKIIHH.

TOBAPHBIM BPEHJUHI" (product branding) — MepomnpusTust 110
CO3MaHUI0 M PA3BUTHIO HICHTUYHOCTH, OCHOBAaHHOW HA TOBAPHBIX IIEHHOCTSIX
OpeHpa.

TOBAPHBIN 3HAK (trademark) — o0o3HayeHHs, Ciy)Kalue st
WHIUBUyaJIU3aIlMd TOBAPOB, BBHITIOJHACMBIX PaOOT MM OKa3bIBAEMBIX YCIYT
IOPUIUYCCKUX WIH (DU3NICCKUX JIMI, JCHCTBHE KOTOPHIX PErIIAMCHTHPYETCS
3aKOHOM O TOBApPHBIX 3HAKAX.
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Y3HABAHHWE BPEHJIA (brand recognition) —  cnocoOHOCTB
PECNOH/ICHTOB MPUIOMHUTH OpeHJ, KOorja WM TMPEIbSABISETCS CIUCOK U3
HECKOJIbKMX MapOK OJTHOM M TOM K€ TOBAPHOU KaTEropuu.

YBAXEHUE BPEHJIA (brand esteem) — moxka3atenb, OTpaXKarolIuii
YpPOBEHb CHUMIIATUM U TPHUBEPKEHHOCTH MOTpeOUTENe K OpeHay. YBaxeHue
HAMpsMyI0 3aBHCHUT OT TOTO, HACKOJBKO XOpPOIIO OpEHI BBIMOJHSAET CBOM
MapOYHBII KOHTPAKT, T. €. CBOM OOCIIaHMs TIePe/l MOKYIaTeIISIMH.

YIIPABJIEHUE BPEHJIOM (brand management) — opranu3amus KOM-
IJIeKCa MEPOIPUSTUN B KOMIIAHUM IO CO3JIaHUI0O W PA3BUTUIO UACHTUYHOCTU

OpeHna.

YHUKAJIBHOE COILMAJIBHOE TIIPEAJIOXKEHUE (social selling
proposition) — MO3WIIMOHMPOBAHWE MApPOYHOTO TOBapa, pPacCCUYUTAHHOE Ha
IIMPOKUH OTKIUK CPEeId MHOTOYHCICHHON TPYIIIBI CONMAIbHO OTBETCTBEHHBIX
NOTpeOUTENEH.

YHUKAJIBHOE TOBAPHOE [IIPEJJJIOJKEHUE (unique selling
proposition) — wMozeias MO3MIMOHHUPOBAaHUSA OpeHAa, (GOKyCHpyroIiascs Ha

CMHCTBEHHOM B CBOEM pOJI€ MPEUMYIIECTBE TOBapa/yCIyru, KOTOPOE KOMITAHHMS
YCWJICHHO PEKJIaMUPYET U MO )KUBACT Ha 1IEJIEBOM PBIHKE.

YHUKAJIBHOE OMOIIMOHAJIBHOE T[IPEAJIOXKEHUE (emotional
selling proposition) — wMoaenp MO3MIMOHUPOBAHUS, MPEACTABISIONIAs COOOM
MPEIIOKECHHUE, PACCYNTAHHOES HAa AMOITMOHALHOE BO3JICHCTBHE, BBHI3BIBAIOIICE B
CO3HAHUU TTOTPEOUTEIS CTMHCTBEHHBIC B CBOEM PO/IC aCCOITHAITUH.

VITAKOBKA (package) — cpencTBO WiIM  KOMILIGKC — CPEJCTB,
00eCIeYnBaOIINX 3aIIUTY TOBAPOB OT MOBPEKIACHUS U MOTEPh, a TAKXKE MPOIIECC
ux oOpatenust (TpaHCIOPTUPOBKY, XpaHEHUE U peanu3ainio). Takxke B OpeHIuHTe
yMaKOBKa BBITIOJNHSAET KOMMYHUKAIIMOHHBbIC (DYHKIIMHM, Wrpas BaXXHYIO pPOJb B
CUCTEME MPOJBIKECHUS OpeH/IA.

YCHWJIEHHBIN/PACIIUPEHHBIN BPEH]] (augmented brand) — 6a3oBbrii
Openn, oOecrneurBalONINi ONpeAeICHHBIN Ha0Op JOMOJHUTENIBHBIX BBITOJ (Oec-
miaTHas JOCTaBKa, TEXHUYECKas TMOJEpKKa, OOydeHWe, TapaHTUu, Mpeao-
CTaBJICHUE KPEJUTA U TP.).

YCIHENIHBIN BPEHJ] (successful brand) — nerko y3uaBaemslii 3a cuer
b (HEeKTUBHO pa3pabOTaHHBIX BEpOATBHBIX M BHU3YaJIbHBIX HUIACHTHU(HUKATOPOB
npoaykKT (yciiyra), TpeIOCTaBJISIONIMN YHUKAIbHBIE W PEJICBAHTHBIC IIEHHOCTH
(byHKIIMOHANBHBIC, SMOIMOHAIBHBIC, CHUMBOJILHBIC), B MaKCUMAaJbHON CTEIIECHU
OTBEYAIOIINE MOTPEOHOCTAM MOTPEOUTENEH.
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YCTYIIKA TOBAPHOI'O 3HAKA (transfer of exclusive right to
trademark) — mnepenaua MCKIIOYUTEIBHOTO TpaBa Ha TOCTOSHHOE BIIAJICHUE U
HCII0JIb30BAaHUE TOBAPHOIO 3HAKA MPABONPEEMHHUKY.

®UPMEHHBIU CTWIb (corporate identity) — yHukaapHas KOMOUHALHS
AJIEMEHTOB BH3yaJIbHOW CHCTEMBI OpeHJa, IMO3BOJISAIONIAs KOMITAHUHM BBIPA3UTh
CBOIO MHIUBUIYAJILHOCTh U OTJIMYNE OT KOHKYPEHTOB.

®JIAHTOBBI BPEHJ] (flanker/fighter brand) — BcromorarensHbIH
OpeH, 3aITUIIAOIINN BeAyIITMe OPEHIbI KOMIIAHUHN OT KOHKYPEHTHOM aTaKHy.

OYHKIMOHAJIbHBIE BBII'O/1bl BPEH/IA (functional benefits of brand)
— BBITOJIbl, OCHOBaHHBIE Ha CBOMCTBAaX TOBapa, 00ECIEUUBAIOIMINX PYHKIIMOHAb-
HYIO TI0JIE3HOCTD JIJIsl MOTPEOUTENIe MapOUYHOTO TIPOIYKTA.

OYHKINOHAJIBHOE KAYECTBO BPEHJIA (functional brand quality)
— Ka4eCcTBO MapOYHOTO TOBapa, pacCMaTpPUBAEMOE C TOUYKH 3PCHHS IPOU3BO-
IUTeNs U onpenaensiemoe TemMu HopMatuBHbIMU JokyMeHTamu (I'OCT, OCT, TVY),
KOTOPBIM JIOJHDKEH COOTBETCTBOBATH TOBAP, M3TOTOBICHHBIN JUTSI IPOJAXKH.

HEHHOCTHU BPEHJA (brand values) — mennoctn, QopMupyembie
COUETAaHWEM YHHKAJIbHBIX CBOMCTB MAapOYHOIO TOBapa U OIpeAeisieMble Kak
COOTHOIIIEHHE BBHITOJ] U OJIar OT €ro MpUOOpEeTEeHUss M BCEX 3aTpar, KOTOphIE
HEO0OXOMMO OCYIIECTBUTH B CBSI3H C €T0 BIIAJICHUEM U AKCILTyaTaIueH.

HHEHHOCTHOE ITPEAJIOXKEHHUE (value proposition) — COBOKYITHOCTB
BBITOJT ((PYHKIIMOHATBHBIX, SMOLIMOHAJIBHBIX, CHMBOJIbHBIX ), TMPEIJIaraeMbIX OpeH-
JIOM TICJICBBIM MTOTPEOUTEISIM.

[HEHTPOBOE TIO3ULIMOHMPOBAHUE BPEHJA (centric brand
positioning) — MeToJ MO3MIIMOHUPOBAHUS, TMPH KOTOPOM MAPOYHBIA MPOJYKT
oTIpeIeNsIeTCs KaK XapaKTepHBI 00pasel] (MPOTOTHIT) TOBAPHOU KAaTETOPUH.

YACTHAS TOPI'OBAS MAPKA (private label, own label, store brand) —
MapKa MarasuHa WM pO3HUYHOW CETH, MOJ KOTOPOM IMPOJAETCS TOBAP B JAHHOM
TOPTOBOU TOYKE.

YACTHAS TOPTOBASI MAPKA JTUCTPUBBIOTOPA (distributor s own
label, distributor's own brand) — ToproBas Mmapka, mpHHAIICKAIIAS
JTUCTPUOBIOTOPY TOBApa.

YACTHAS MAPKA DKOHOMKIJIACCA (value for money private label,
discount private label) — uactHas mapka, OpHEeHTHpOBaHHAs Ha YIOBJICTBOPECHUE
MOTPEOHOCTEH UYyBCTBUTEIBHBIX K IIEHE IMOKyNATEIeH, y KOTOPBIX MpeodaaaroT
paloHaNbHBIC MOTHUBBI MTOKYITKH.

IINPOTA OCBEJOMJIEHHOCTM O BPEHAE (width of brand
awareness) — COBOKYITHOCTh CHUTYAIlMid MOKYIOK M WCIOJb30BAHUS, B KOTOPBIX
BCIIOMUHAETCS TOT WM WHOM 3JIEMEHT OpeH/a.
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OKOHOMMUYECKAS DOOEKTUBHOCTL PEKJIAMBI (advertising
economic efficiency) — »adbdekTHBHOCT, peKJIaMbl, ompeaeiseMas IyTeM
U3MEPEHUS €€ BIMSHUSA Ha 00BEM MPOJaXK, T. €. CpaBHEHHs 00beMa MPOAAXK JI0 U
TI0CJIC TTPOBECHUS PEKJIAMHBIX aKIIHH.

OKCIIEPTHBIE OLEHKM CTOMMOCTHU BPEHJIA (expert valuation
methods) —  MerTomel  OIEHKM CTOMMOCTH  OpEHIIOB, MpeajaracMble
CHCIMAU3UPYIOMUMHUC B 3TOH oOyactu arentctBamu  (Interbrand, Brand
Finance).

OMOILIMOHAJIBHA S BBII'OJA BPEH/IA (emotional benefit of brand) —
TIOJIOXKHUTEIbHBIC YYBCTBA M MEPEKUBAHUS, KOTOPhIC BO3HUKAIOT y MOTPEOUTEINS B
npoliecce MOKYIKH HIH HCIIOJIb30BaHMsI TOBapa/yCIyT ONPEIeICHHON MapKH.

OMOILIMOHAJIBHOE TOPI'OBOE IIPEJJJIOXKEHME (emotional selling
proposition) — MO3UIMOHKUPOBAHUE MApPOYHOIO TOBapa, PacCUMTAaHHOE HAa IMO-
IIHOHAIBHOE BO3EHCTBHUE, BBI3BIBAIOIIECE B CO3HAHUU MMOTPEOUTENS YHUKATIbHBIC B
CBOEM POJIC aCCOIIMAIIHH.

SMITMPUYECKHWI BPEH/] (experiential brand) — 6peny, naeHTHIHOCTH
KOTOPOT'0 OCHOBAHA Ha OIBITE U MEPSKUBAHUAX TOTPEOUTEIICH.

SMITMPUYECKHMI MAPKETHUHI (experiential marketing) — Bux
MapKeTHHIa, K OCOOEHHOCTSIM KOTOPOTO OTHOCSATCSA: AaKIEHT Ha OIBITe W
NEPEXKMBAHUAX ITOTPEOUTENCH; IMOAX0H K IOTPEOHTENI0O KaK KOMIUIEKCHOMY
SBJICHMIO, MPH3HAHWE KaK pAalMOHAJbHBIX, TaK M 3MOI[HOHAIBHBIX MOTHBOB
NOTpeOIeHUS.

OHEPI'MSI BPEH/IA (brand voltage) — moka3zaTens >KH3HECTTIOCOOHOCTH
Operma B moaenu Brand Dynamics™. IlomydaeTcst claoKeHHEM TOKa3aTesei
KOHBEpTAIMK BCEX ypOBHEW mupamu bl Operaa (Brand Pyramid), yMHOKEHHBIX Ha
UX YJEJIbHBIN BEC.
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5.  OI[EHOYHBIE CPEJICTBA JIJISI TPOBEJAEHUSA
MPOMEXXYTOUYHOM ATTECTAIIMU OBYYAIOIINXCS 1O
JTUCHITUJIAHE (MOYJIIO)

5.1. Chnucok BOIPOCOB K 3a4eTy

1. Bbpena-meHemKMEHT Kak crnenuduueckass (YHKIHUS COBPEMEHHOTO
YIPABJICHUS: METOJIbI ¥ PUHLIUIIBI yripaBieHnus openaamu. [1K-2

2. bpeHauHT B CHCTEME CTPATErHYeCKOro YIIpaBICHUS: OCHOBHBIC CTAIUU U
3Tansl, uX xapakrepuctuka. OK-4

3. CoBpeMeHHbIE TEHICHIIMM OpEeHIUHIa: OCOOCHHOCTH Pa3BUTHS OPEHIIOB
Ha MUpoBOM priHKE. OK-4

4. PazButue Openaunra B Poccum: 3Tambl U (akTOphl, HANpaBICHUS U
reaaeHmu. OI1K-2

5. Ompenenenust Openga. CooTHOIIEHUE TOHSATUN «OpeHIIa», «TOProBas
MapKay, «ToBapHbIi 3Hak». OITK-2

6. Kmaccuduxamms GpeHI0B: KpUTepHH KiIacCU(UKALNUK U BUIBI OPEHIOB.
OK-4

7. TlpeumyinectBa OpEeHIIOB JIJIsl UX BlajebleB u norpedureneit. [1K-1

8. Wnentuduxaropsl 6penaa. [IpaBoas 3ammra unentudukaropon. 11K-2

9. Pa3zpaboTka nMeHHU OpeH/Ia: OCHOBHBIC MPUHITUIIBI M MeToAbI. [1K-3

10. Pa3zpaboTtka Bu3yanbHOM uaeHTuuHOCTH Openaa. OK-4

11. Pa3zpabotka unentuanoct Openaa no . Aaxepy. [1K-2

12. TectupoBaHue DJIEMEHTOB HACHTHYHOCTH OpEHIA Ha IeJIeBOM
aynuropun. OITK-2

13. Onucanue ocHOBHBIX aTpuOyToB Operna. OK-4

14. Co3nanue anaromun Openna. I[1K-3

15. B gem 3akmrouaercsi CymHoCcTh Openaa? Pa3zpabotka cymiHocTu OpeHpa.
[MK-1

16. Coznanue BoiTO7 Openaa. OtHomenue openna ¢ norpedutenem. OK-4

17. Co3nanue u pazpaboTka OpeHjia OT uaeH 10 Bbixojaa Ha peiHOK. OITK-3

18. Co3ganue u mnoctpoeHue mojnaenu Openna. Buasl moxeneir «koleca
openna». OK-4

19. Co3nanue koH1enuuu Opexnaa u konuenuu npoaykra. OIIK-2

20. Konrnenus nozunmonupoBanusi. @opmyna nozunuonuposanus. OIMK-3

21. Tlo3uninonupoBanre OpeHJa: CTpaTerMd W BHJBI, COCTABIISIONIUE
no3unuu operpa. OITK-2

22. IlpuHumnel mo3umonupoBanus opexnaos. OK-4

23. MeTobl U3MEPEHUS CTETICHH MPUBEPKEHHOCTH K Openay. [TK-1
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24. Isyuenue pa3Butusi OpeHIa Ha pPbIHKE: MOJEIU M METOJBI
HKOHOMHUYECKOT0 porHo3upoBanusi. OIIK-2

25. Coznanue apxutekTypsl Openza. [1K-1

26. OcHoBHBIe cTpareruu (ypoBHH) Openaunra. KopnopaTtuBHble OpeHBI.
Jlom OpennoB. bpernoserit nom. OK-4

27. CtpaTernueckoe pacmmpenue OpeHmoB. JIOCTOMHCTBA W HEJOCTATKH
pacmmpenus 6perma. OITK-2

28. Ctparernueckoe pasBuTHe mopTdens OpeHAOB: MPUHIMIBI |
cTparernyeckue HampabiieHus. [{eHoBo# (akTop B cTpaTerMueckoM paclIupeHuu
opennos. [1K-1

29. ®opMupoBaHuE CTPYKTYphl OpeHjoBoro moprdens: pa3paboTka
apXUTEKTYpbl OpeHI0B, pa3BuTHE cyOOpeH0B. OK-4

30. Onrummzanms noptdens 6penaos. OIMK-2

31. AHanu3 cTpaTermuecKuX BO3MOKHOCTEH OPEHIOB: CTPATETUUECKHUE POJIH
openno B moptdene. OITK-2

32. Pa3paboTka KOMMYHUKAIIMOHHOM cTpareruu opena. [1K-1

33. UnTerpupoBanHble  OpeHA-KOMMYHUKAIIMU:  TIOHSTHE,  IPUHIIUIIBI
peanuzaiuu. OK-4

34. PR-mpoasmxenne 6penaa. OITK-2

35. PexnamHble KOMMYHHUKAIIMH 110 TipoaBkeHuto openaa. OITK-3

36. MeponpusTiss 1 KOMMYHHUKAllMd OpeHJa: TUIAHUPOBAHWE W KOHTPOII.
[TK-3

37. CTumMynupoBaHUe TMPOAAXK U MPSIMONM MaApKETUHT B (HOPMHUPOBAHUU
JOSUTBHOCTU K OpeHjaM: TpHUHIMIBI, MeTolbl U ¢Gopmbl. PazBuTue mnporpamm
nosutbHOCTH. TTK-2

38. PazButne wumumka OpeHma mertonamu pekigambl U PR: ocHoBHBIE
WHCTPYMEHTHI, NX BuAbl 1 ocobennoctu. [1K-3

39. Onenka 3(pPeKTUBHOCTH MAPOYHBIX KOMMYHHUKAIUI MPU MPOJABIKEHUN
openna. OK-4

40. AxTuBbI OpeHja, ux coctaB u cTpykrypa. [1K-1

41. Kanmtan OpeHAa, OCHOBHBIE HWCTOYHHUKH U JJIEMEHTHl MapOYHOTO
kanurtana. [1K-3

42. O1eHKa CTOMMOCTH OpPEH0OB: OCHOBHBIE METObI M MX XapaKTEPUCTHKA.
OK-4

43. MeToa0JI0THYEeCKIE OIIEHKA CTOMMOCTH Openpa kommanuu Interbrand.
[TK-3

44, MeTo0JIOTUYECKIE OIICHKM CTOMMOCTH OpeHaa Kommanuu Brand
Finance. I1K-1
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45. Ayaut 6penga. OK-4
46. Tlonsitue  «pedbpeHAUHT»,  (AKTOPhl  IMEPEMO3UIIMOHUPOBAHUS U
BO3MOXHbIE HanpasiieHus peopenaunra. OIIK-3

5.2. Cnucok TeM pedepaToB

. 'mobanuzanus OpeH0B: COBpEMEHHOE cOocTossHUE U iepcnekTuBbl. OK-4
. Kpocc-kynbpTypHBIi aHAJINU3 U €ro BO3MOKHOCTH Jytst Operauura. OITK-2
. Muccus 6penia u ero uMumK: odmee u ocooennoe. [1K-1

. Ocobennoctr popmupoBaHus HarmoHaTbHOTO OpeHaa B Poccun. I1K-1

. [IpaBoBbIE 0OCHOBBI OXpaHbl Operaa. OK-4

. KommyHnukarnmonsnoe ynpasienue 6peraom. OITK-2

. [Ipo6nema 3ammThl OT MOA/ICTIOK U uMHUTaIui operaoB. 11K-2

. bpenn kak o0bekT mudorBopuectBa. OK-4

O© 00 N O Ol WDN B

. Cnennduxa xopnopatusHoro oOperaunra. OITK-3

10. OcobGennoctu co3manus opena-muaepon. OK-4

11. BpeHa-cooOIecTBO: COCTaBISAIONIME COOOIIecTBa OpeHaa W Uux
paz—Butue. OIIK-3

12. HurepHeT Kak HOBas cpefa pa3BUTHUS OpPEHIOB: BO3MOXKHOCTH U
perMyIecTBa riodansHoro npocrpancTna. [1K-1

13. Ilpunnunel uHTepHEeT-OpeHANHra. CTpaTreruu pa3BUTHS OpPEHIOB B
rnobanpHOM cetn. OK-2

14. TIlpoOnema UWHTENIEKTYaJbHOM COOCTBEHHOCTM B  OpEHJIMHrE:
AJIETMEHTHI OpEHIOB, TMOJICKAIIUE W HEMOJJIe)KAIUe TPaBOBOW 3a TIIUTE.
[Tpuniuner npaBooxpannoe ™. OK-4

15. IIpoGnema HEZ00POCOBECTHOM KOHKYPEHITUHU u
MpeAnpuHUMAaTeIsCTBa: panbcudukanus u umuTarus openaon. [1K-2

16. PerymupoBanue npaB MHTEIJIEKTyaIbHOU COOCTBEHHOCTH B Poc—cum.
Cuctema Mep 1o oxpane u 3amute openaon. OIIK-3

17. JluBepCHMOHHBIA aHAIM3 KAaK METOJ MPEAyNpPEIUTEIbHONU 3allUThl
OpeHIOB: BU/IbI, dTAMNbl U UX Xapakrtepuctuka. OK-4

18. MupoBas cuctema OXpaHbl U 3aIIUTHl OPEHIOB: TIPUHIIUIIBI, (POP MBI,
0COOEHHOCTH HAIIMOHAJBHBIX 3aKOHOIATEIbHBIX cucTeM. [1K-3

19. Ouenka croumoctu OpeHA0B Mo Metoay kommnanuu Interbrand. ITK-2

20. Ouenka croumoctH OpeHAO0B Mo Metonay kommanuu Brand Finance.
OIIK-2

21. OueHka CTOUMOCTH OpeHJI0B 1o MeToy kommanuu V-Ratio. [1K-1

22. YnupaBieHue TJIOOATbHBIM OpEHJIOM Ha JIOKAIbHBIX pPBIHKaX:
crangaptusanus u agantamnus. OIMK-3

43



6. IEPEYEHb OCHOBHOM 1 JOIIOJHUTEJbHON
YUEBHOU JUTEPATYPBI, HEOBXOJIUMOMU I
OCBOEHMUS JUCIHUIIJIMHBI (MOLYJIS)

6.1 .OcHoBHAas U IONOJHHUTEJIbHAS YUeOHas JIUTEepaTypa

OcHoBHas JMTEpaTypa

1. bpenaunr: ydebHoe mocobue / A.M.T'omuH. - 4-e¢ u3n. — Mocksa:
N3narenscko-ToproBast kopmopamus «Jlamkxo u K°», 2016. - 184 c. [/
[DMeKTpOHHBII pecypc]. - URL:

http://biblioclub.ru/index.php?page=book&id=453899

2. BacunmpeBa T. H., BacunseBa M.B. PR B kxomMMepdeckux CTpyKTypax:
yuebHoe mocodbue / T. H. BacumbeBa, N.B. BacunnreBa; Mock. roc. HH-T
MeXIyHap. oOTHomeHuil (yH-T) M-Ba wuHoctp. nen Poc. ®eneparuu, xad.
MeHexkMeHTa, MapKeTMHTa W BHEIIHEIKOH. AearenbHocTh. — M.: MI'MMMO-
Yuusepcurer, 2018.

JIOTOJTHUTEIbHAS JIUTEPATypa

1. PR B peansHom Bpemenu: Tpennbl. Keiicol. [IpaBuna / M. Ymapos; pen.
A. UepnukoBa. - Mocksa: Anbrnuna [Tabmumep, 2016. - 230 c. // [DnexTpoHHbIH
pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=443019

2. BacunpeBa T.H., BacuimseBa M.B. OcoOeHHOCTH TIpaBOBOM 3alUTHI
openna // CoBpemeHHble TpoOJieMbl  MEHEI)KMEHTa, MapKeTUHra U
npeanpuauMarensctBa:  MoHorpadgus  /  [H.FO.Konmna,  P.b.Hoznmpesa,
B.A.bypenun u gnp.]; mox obm. pea. um c¢ mpeaucia. H.FO.Konmnoit. — M.:
MI'MIMO-Yuugsepcuter, 2018. — 626¢. // [Dnextponnsiii pecypc]. - URL:
https://elibrary.ru/item.asp?id=35082620.

3. BacunseBa T.H., BacunseBa W.B. OcobGeHHOCTH KOMMEpLHAIH3AIUH
UHTEIJUICKTyallbHOU coOcTBeHHOCTH // YHuBepcuter, busnec m Biacth: utorm
B3aumogercTBus 3a 10 et Marepuansl X Mexaynaponnoro @opyma "OT Haykn
K ousHecy". OO0 «Monomakey. 2016. C.24-27. [/ [Dnextponnsiii pecypc]. - URL:
http://elibrary.ru/item.asp?id=26157282.

4. Vasileva 1.V., Vasileva T.N. Brand equity management on the example of
the Aaker model // Modern science. — 2017. - Ne5. // [DnextponHsiii pecypce]. -
URL: https://elibrary.ru/title_about.asp?id=58815.

5. Vasileva I.V., Vasileva T.N. Brand valuation for book purposes according
to the international accounting standards // Modern science. — 2017. - Ne5. //
[Onexrponnsiii pecypce]. - URL: https://elibrary.ru/title_about.asp?id=58815.
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6. Vasileva 1.V., Vasileva T.N. Creatig brand equity and its valuation
according to K. Keller // Modern Science. 2017. - Ne7. - C.176-185. //
[DnexTponHsbIit pecype]. - URL: https://elibrary.ru/item.asp?id=29908014.

7. Vasileva 1.V., Vasileva T.N. Keller's brand equity model // Modern
Science.  2017.- Ne6-1. //  [DOnekrpommmni  pecypc]. -  URL:
https://elibrary.ru/item.asp?id=29659200.

8. Vasileva 1.V., Vasileva T.N. Method of evaluation of the brand
Brandz™// Modern Science. 2017. - Nell. — C64-66. // [DnekrponHbIi pecypc]. -
URL: https://elibrary.ru/item.asp?id=30778251.

9. Vasileva I.V., Vasileva T.N. Methods of brand equity valuation // Modern
science. — 2017. - NeS. /I [DOnektponnsii  pecypc]. - URL:
https://elibrary.ru/title_about.asp?id=58815.

10. Vasileva L.V, Vasileva T.N. The peculiarities of brand evaluation by
Brand Finance company // Modern Science. 2017. - Ne9. C.48-52. /I
[DnexTponnsriii pecype]. - URL: https://elibrary.ru/item.asp?id=30101638.

11. Vasileva I.V., Vasileva T.N. The Role of brand in franchising systems
// Modern science. — 2017. - Ne4. (ISSN 2414-9918) // [DnektpoHHbIl pecypc]. -
URL: https://elibrary.ru/title_about.asp?id=58815.
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7.MEPEYEHb UH®OPMALIMOHHBIX TEXHOJIOT WA,
MPOTPAMMHOI'O OBECIIEYEHMS,
WH®OPMALIMOHHO-CITPABOYHBLIX CUCTEM U
PECYPCOB CETH «AHTEPHET», HEOBXOUMbIX
JJ1S1 OCBOEHUSI AUCUUTUIMHBI (MOIYJIS)

7.1. IlepeyeHb pecypcoB HHGOPMALMOHHO-TEJIEKOMMYHMKAIIMOHHOM CeTH
«HHTEepHET»

s oOyJaromuxcs obecrnieueH TOCTYII K COBPEMEHHBIM
npodeccuoHanbHbBIM  0a3aM  JaHHBIX, WH(GOPMAIMOHHBIM  CIPABOYHBIM U
MTOMCKOBBIM CHCTEMaM:

1. MunucrepctBo oOpa3oBanus u Hayku Poccuiickoit ®enepanun. 100%
nocTym - http://MmuHoOpHAYKU.pd/

2. ®enepanbHas ciayx0a o Haa3opy B chepe oOpaszoBanus u Haykd. 100%
noctyt - http://obrnadzor.gov.ru/

3. ®enepanbubiii moptan «Poccuiickoe oOpazoanme». 100% moctym -
http://www.edu.ru/

4. Undopmanmonnas cucrema «EamHOE OKHO JOCTyma K 00pa3oBaTeIbHBIM
pecypcam». 100% moctymn - http://window.edu.ru/

5. @enepanibHbIE  LIEHTP HWH(DOPMAIMOHHO-00PA30BaTEbHBIX PECYPCOB.
100% moctym - http://fcior.edu.ru/

6. DnekTpoHHO-OMOIMOTEYHAsT CHCTeMa, CoJepXkalias IOJTHOTEKCTOBbBIE

y4eOHUKH, Y4eOHbIe MOcOoOUs, MOHOTpadUM M >KypHAJIbI B HJIEKTPOHHOM BHU/IE
5100 uzganwuii otkpeiToro mocrymna. 100% moctym - http://bibliorossica.com/

/. ®enepanbHas ciyx0a rocymapctBeHHOM crtatuctuku. 100% moctym -
http://www.gks.ru

8. CIIC I'apanr http://www.garant.ru

9. OdunmanbHbIN UHTEPHET nopTa IpaBOBOM uHbOopMaIIH
http://www.pravo.gov.ru/

10.  Caiir IIpe3uaenta PO http://www.kremlin.ru/

11.  Caiir [IpaButensctBa P® http://government.ru/

12. Caiir TocynmapctBennoit Jlympr @DepepanbHoro Cobpanust PO
http://duma.gov.ru/

13. Caititr  CoBera @enpepanuu  DenepansHoro  CoOpanusi PO
http://council.gov.ru/

14.  Caiit Koncturynuonnoro cyaa P® http://www.ksrf.ru/ru

15.  Caiir BepxosHoro Cyzaa PO http://www.vsrf.ru/

16.  Caiir I'enepanbpHoit mpokypatypsl PO http://genproc.gov.ru/

17. Caiir MunuctepcTBa BHyTpeHHUX Jies1 PO https://MBA.pd
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18. ®enepanpHas AnTuMoHomnonkHas Ciryxx6a https://fas.gov.ru/
19. llenrpanbubiii 0ank P® https://www.cbr.ru/

7.2. TlepeyeHb HH(OPMALMOHHBIX T€XHOJIOTHIi, IPOIPAMMHOIO

o0ecrneueHus " I/IH(l)OpMaHI/IOHHLIX CIIPABOYHBIX CUCTEM

Y4eOHBIE  ayAWTOPUH  OCHAIICHBI  KOMITBIOTEpaMH,  MYJIbTUMEINA-
npoekropamu. Bce  kommbiorepsl  PITAMC  ocHamieHbl  JTUMIIEH3WOHHBIM
pOrpaMMHBIM oOecrnieueHreM (omnepaoHHoi cucteMoil Microsoft Windows,
opucHeiM makeroM Microsoft Office, anTuBupycHoii cuctemoii Kacmnepckoro).
Jns  oOydarommxcs — oOecriedeHa  BO3MOXKHOCTb — ONEPATHMBHOTO  OOMEHa
uHdopmarmeit dyepe3 MHTEpHET C KOMIBIOTEPOB, YCTAHOBJICHHBIX B YYEOHBIX
aynuTopusix. Takxke CTyACHTBI Yepe3 BHYTPEHHIOK JIOKATbHYIO BRIUUCIUTEIHHYIO
CeThb MOryT paboTaTh ¢ o0O0mEeAoCcTYNnHOW mankod «CTyaeHTam», TOCTYHHOM
MPEToIaBaTesIM JUIsl PEeAaKTHPOBAHUSA, M OOpamaThC K CIPaBOYHO-TIPABOBHIM
cuctemaM «KoHcynbrant mmocy, «['apaHT» B KOMIBIOTEpPHOM Kilacce, B 3aje
Hayunoii Oubnuoreku, rae Ha paboyeM CTOJe pa3MENIeHbl COOTBETCTBYIOIINE
CCBUIKM K OOIIECeTeBON TManke M yKa3aHHbIM cucTeMaM. Kaxaomy CTyIeHTy
obecrieueH JOCTYIl K JJICKTPOHHO-OMOIMOTEYHOH CHCTeMe ¢ J000H TOYKH
JIOCTYTIA 10 TApPOJIIO U JOTHHY.

Taxke CTyZEHThI MMEIOT IOCTYNl K MCTOYHMKaM HaydHOU 3IeKTpOHHON
oubnmnorexn «Kubepnenunka» https://cyberleninka.ru/.

DNeKTPOHHBIC BEpCUU YIEOHO-METOAMUYECKIX MAaTepUajIoB pa3MeNIatoTCs Ha
caiite ®I'BOY BO PIAUC um x HuUM obecrniedeH CBOOOJHBIN JIOCTYI BCEX
CTYJIEHTOB U TIperojaBarencii AkaaeMuu.
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8. MATEPHAJBHO-TEXHUYECKAS BA3A,
HEOBXOJINMAS JUISI OCYIIECTBJIEHUS
OBPA30OBATEJBHOI'O MMPOLIECCA MO JUCHUILJIMHE
(MOJYJTIO)

ITonroroBka OakayiaBpoB MO  HampapieHuto moarotopku  38.03.02
«MenemkMeHT» obecriedeHa COBPEMEHHOM yueOHoM 6a30ii.

MartepuanbHO-TeXHUYeCKast 0aza AKaeMHuH AJis BeIeHUsI 00pa30BaTeIbHON
JeATEeTLHOCTH TI0 HampaBieHuio noarotoBku 38.03.02 «MeHemkMeHT» SBIsSETCS
JOCTAaTOYHOM W TIO3BOJISIET TMPOBOJWUTH 3aHATHS B JIIOOBIX AaKTUBHBIX U
UHTEPAKTUBHBIX (POPM.

Jlist opraHuzanuu BeJieHUs y4eOHOro rmpoiiecca AkajieMusi pacrojiaraert
3MaHueM oOmel rmomanasio 5936,2 kB.M. ydeOHass W ydyeOHO-mabopaTopHas
TIOIIaIb cocTaBiaseT 1249,6 k.M.

AyIUTOpHBIC 3aHATHSA TPOBOMATCS B  CHEIUAIBHBIX  IOMEIICHHSIX,
NPEACTABIAIONIMX COO0M ydeOHble ayJuTOpUd JUIsl TPOBEACHUS 3aHSATHI
JEKIIMOHHOTO THIIA, 3aHATHHA CEMHHAPCKOTO THIA, KYpPCOBOTO MPOCKTHUPOBAHUS
(BBITTIOJTHEHUST KYPCOBBIX pa0OT), TPYIIIOBBIX U WHIWBHUIYAIBHBIX KOHCYJIBTAIIHH,
TEKYIIEro KOHTPOJS W MPOMEXKYTOUHON aTTeCTalluM, a TaKKe TMOMEIICHUS s
caMOCTOATENbHOM  paboTel. Mmerorcss momemieHuss JUis  XpaHEHUS |
MPOPHIAKTHIECKOTO O00CIyXKMBaHUS ydeOHOTO oOopynoBanus. CrenuaibHbIe
MOMEIICHHS] YKOMIUIEKTOBAHbBI CIIEIMATU3UPOBAHHON MEOENbI0 M TEXHUYECKUMHU
CpeIcTBaMHU OOy4YEeHHS, CIYXKAIllUMH TSl TIPEACTaBIeHUS y4eOHON HHpOpMAaIiH
OOJBIION ayAUTOPHH.

Jns mpoBeAeHHS 3aHATHH  JIEKIIMOHHOTO THUIA HMEIOTCS  HabOpbI
JEMOHCTPAIIMOHHOTO ~ 00OpYyJIOBaHUS U y4€OHO-HAIVIAJHBIX  MOCOOHIA,
00ecIeynBaIINe TeMATUUYECKUE HILTIOCTPAIlMU, COOTBETCTBYIOIINE MPUMEPHBIM
mporpaMmam JUCIUTUINH (MOJyJiei), pabouyuM y4eOHBIM MTporpaMMaM JTUCITUATIITNH
(Momynen).

[Tomemenust 111 CaMOCTOSITENBHON pabOThl OOYYaIONIMXCS OCHAIICHBI
KOMIIBIOTEPHOW TEXHUKON C BO3MOXHOCTBIO MOAKIIOUEHUS K ceTu "HMHTepHeTr" n
oOecrieyeHueM JIOCTyNa B DJIEKTPOHHYIO HMH(POPMALMOHHO-00Pa30BaTEIbHYIO
Cpely OopraHu3aluy.
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9. OCOBEHHOCTHU OBYYEHUS JIMI C
OI'PAHUYEHHBIMHU BO3SMOKHOCTAMMU 310POBbSA

Opranuzaiusi 00pa3oBaTEIbHOTO Tpolecca Uil JHUI[ ¢ OrPaHUYCHHBIMHU
BO3MOXKHOCTSIMHU 37I0POBBSI OCYIIECTBIISIETCSI B COOTBETCTBUU C «MeTOINYECKUMU
PEKOMEHIAIUSIMU IO OPTaHM3aluK 00pa30BaTENIBHOTO Mpolecca AJIsi MHBAIUI0B U
JUI] C OrpPaHUYECHHBIMH BO3MOXHOCTSIMH 3JI0pOBbsi B  00pa30BaTeIbHBIX
OpraHu3alusX BbICIIET0 O00pa3oBaHUs, B TOM YHCIE  OCHAIEHHOCTH
oOpa3oBaTenpHOTO Tpolrecca» MuHHcTepcTBa 00pa3oBaHuss ¥ Hayku PdD ot
08.04.2014r. Ne AK-44/058H.

[TonGop u pa3paboTka Y4YeOHBIX MaTEpUAJOB MJId OOYydYarOUIUXCS C
OTPAaHUYEHHBIMH BO3MOKHOCTSIMH  3JI0POBbSI  TPOU3BOJUTCS C Y4YETOM UX
WHINBUIYaJIbHBIX OCOOCHHOCTEH.

[IpeaycMoTpeHa BO3MOKHOCTh 00YYEHUS IO UHIUBUIYaIbHOMY I'pauKy.
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